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OUR AMBITION... 


SERVICE AS GOOD AS 
THE TRUCK ITSELF 


ORD V-8 trucks and commercial cars have a world- 

wide reputation for hauling more tons more miles 
at /ess cost. 80 horsepower, V-8 engine performance, plus 
inbuilt dependability insures continuous operation on 
the toughest jobs. Low first cost and low running cost 
permit profitable hauling under all conditions. 








In addition to these basic economies, Ford is con- 
tinually striving to provide owners with Service as Good 
as the Truck Itself. Through Authorized. Ford Dealers 
everywhere the Ford Truck owner is assured of efficient 
Ford service at low cost constantly available from the 
first day of ownership. This service includes not only 
low cost genuine Ford parts but factory equipment and 
factory methods. Also the Ford factory Reconditioned 
Parts and Engine Exchange Plan enables truck owners 
to exchange their cylinder assemblies and many other 
parts for Ford factory reconditioned units at much less 
than the cost of a major repair or overhaul job! 


Your Ford Dealer will gladly explain these economies 
in detail, and show you, with facts and figures, how 
Authorized Ford Dealer Service will continue the sav- 
ings that begin the day you invest in Ford V-8 hauling 
equipment. 


YOUR FORD DEALER 


FORD V-8 TRUCKS 


| AND COMMERCIAL CARS 
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NATIONAL HOTELS 


4K Hotel TEXAS Fort Worth, Texas 











—— conveniently located for visitors to the Central Centennial Ex- 
position at Dallas and the Texas Frontier Centennial at Fort 
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“A Country Home In Town”. 











Hotel BUCCANEER Galveston, Texas 
the pleasure spot of treasure isle. Texas’ Finest Resort Hotel— 


located directly on the beach, overlooking the Gulf of Mexico— 
the Centennial Vacation Center. 


Hotel STEPHEN F. AUSTIN | 


Austin, Texas) 
the “Hub of Happenings” at the Capitol City of the Lone Star | 
State—plan your Centennial Trip to include this famous city | 

| 
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on the “Tip of Texas”—many Centennial visitors will see much 
* in this gateway city. Old Mexico and Carlsbad Cavern visitors | 
find their trips more enjoyable by stopping off at Hotel Cortez. | 
Page x | 
On your Centennial Trip to Texas you will find today’s most | 
my * modern hotels within the Lone Star State, awaiting to serve you 









. in a friendly, efficient manner. Plan to make the stopping points 

September Conventions - = = = = = = = = 5 x of your trip at an Affiliated NATIONAL HOTEL— 
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Hotel DESOTO..... New Orleans, La. 
Hotel THOMAS JEFFERSON 
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CONVENIENT for 
PERSONAL SHOPPERS 


A 


Few |Items You Should 


Select Personally 
© 


Fountain Pens 
Mechanical Pencils 
Desk Sets 
Thermos W. 
Brief Cases 
Zipper Cases 
Personal Stationery 
Smoking Stands 

Ash Trays 

Desk Lamps 

Desk Pads 

Chair Mats 

Chair Cushions 

Your Desk Chair, etc 


ater Sets 


STEWART 


1521-23 COMMERCE STREET 


Stationers -7 


The telephone is convenient for “Hurry-up” 
orders for staple items in office supplies, but 
we have many items both desirable and nec- 
essary for the office that should be selected 


personally. 


We are located for convenient personal 
shopping — through recent remodeling and 
modernizing we have tried to make our store 
an attractive and pleasant place to visit. 
Come in to see us when it’s an item you 
should select—when it’s just a staple office 


supply item—PHONE. 


77-3535 
OFFICE SUPPLY Co. 


Office Outfitters 


STEWART BUILDING 
BETWEEN ERVAY AND AKARD STREETS 


7 7 7 














| New Membora 


The following business firms and in- 
dividuals have been elected to member- 
ship in the Dallas Chamber of Com- 
merce: 

New Members 


H. Thad Childre, general agent, State 
Mutual Life Assurance Company, 507-9 
Dallas Bank and Trust Bldg. 

Alamo Smoke Shop, 1112 Commerce 
St.; Harry Appell. Cafe. 

Summerfield G. Roberts, 
Bldg. Oil investments. 

C. P. Hayes, 605 North St. Paul St. 
|Friden calculating machines and Allen- 
| Wales adding machines. 

Kroehler Manufacturing Company, 
|2625 Elm St.; W. L. Groth, manager. 
| Furniture manufacturers. 

Mammy’s Barbecued Peanut Company, 
| 4224 Main St.; T. D. Zacharias. Whole 
|sale confections. 
| Brennan-Brown & Company, Inc., Gulf 
|States Building; J. Richard Brown. Ad- 
vertising agency. 

C. Andrade III, 2010 Tower Petroleum 
Bldg. Oil operator. 

Dilworth S. Hager, 912 Tower Petro- 
jleum Bldg. Oil geologist and operator. 

Clower Electric Shop, 519 South Akard 
| St.; Eugene W. Clower and W. M. Clow- 
er. Electrical contractors, repairing and 
supplies. 

Johnson & Johnson, 906 Republic Bank 
'Bldg.; Roy F. Lennon. Druggists’ sun- 
dries. 

Crusaders Mutual Life Insurance Com- 
pany, 1012 Allen Bldg.; P. D. Smith. 

Peak Theater, 1315 North Peak St.; 
O. C. Easter. 

B. E. Trigg, Ine., 845 Wilson Bldg.; 
B. E. Trigg. Dental supplies. 











1805 Allen 





New Budget Subscribers 


Burlington-Rock Island Railroad Com- 
pany. 
Budget Increases 


Swartchild & Company. 

Louisiana, Arkansas & Texas Railway 
Company. 

Missouri-Kansas-Texas Railway Com- 
pany. 

Fort Worth & Denver City Railway 
Company. 

Butler Brothers. 

Higginbotham-Bailey-Logan Company. 

The Texas & Pacific Railway Com- 
pany. 

Southern Pacific Lines. 

The Pig Stands Company, Inc. 

Beard & Stone Electric Co., Inc. 

Tracy-Locke-Dawson, Inc. 

Borden Produce Company. 

Smith, Prince & Harris. 

a ae 


Dallas County’s $3,000,000 highway 
| improvement program has been approved 
by the State Highway Commission at 
| Austin. 
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Many Important Conventions to 


Meet in Dallas in September 


“It’s true what they say about Dallas,” 
according to a letter received by Z. E. 
Black, manager of the Convention De- 
partment of the Chamber of Commerce, 
from Mrs. R. M. Kiefer, acting secretary 
of the National Association of Retail 
Grocers, which held their national con- 
clave here recently. 

“You know, I had heard stories about 
Texas people long before coming to Dal- 
las, but the stories about Texas hospital- 
ity were more or less mythical to us. 
However, we hadn’t been in Dallas many 
minutes before I found that the stories 
were too mild. The Dallas convention will 
remain a pleasant memory to me for 
many years, first because it was well at- 
tended and successful, and secondly, and 
more important to me personally, was 
because I was privileged to meet and 
know so many of the kind and type of 
people that I like to call ‘God’s noble- 
men.’ 

“T also want to mention that never be- 
fore have we had such splendid co-opera- 
tion from the Convention Bureau of a 
Chamber of Commerce, and I feel that 
we owe you an expression of sincere 
thanks.” . 

The American Society of Certified Pub- 
lic Accountants has decided to hold its 
national convention here on the same 
dates that the American Institute of Ac- 
countants will meet, October 19-22. They 
had previously planned to meet in 
Minneapolis. The Southwestern regional 
conference of Young Democratic Club of- 
ficials will be held here September 9, and 
the Southern Secretaries of Bankers’ As- 
sociations have decided to convene in 
Dallas in December, 1936. 


Frank R. Cole of Dallas has been re- 
elected president of the Texas Council, 
International Association of Master 
Painters and Decorators, and Dallas 
chosen for the July, 1937, convention. The 
Southwest District of the National Radio 
Service Association voted at its Galves- 
ton convention to meet in Dallas in May, 
1937. 


September List Important 


A heavy fall schedule of conventions, 
many of them national or international, 
starts in September, but October will be 
easily the largest convention month. The 
September list follows: 

American Expeditionary Force Re- 
union, September 3-13. 

State Knights of Pythias Conclave, 
September 4-5. 

Texas Chess Players Association Tour- 
nament, September 5-7. 
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Phi Sigma Delta Fraternity (Nation- 
al), September 5-7. 

North Texas Chiropractors Associa- 
tion Clinical Conference, September 6. 

Texas Retail Dry Goods Association, 
September 6-8. 

Southern Federation of Syrian Clubs, 
September 6-7. 

Chicago Bears vs. 
football, September 7. 

Southwest Board of Football Officials, 
September 6-7. 

Workmen’s Senior and Junior Circle of 
Texas and Louisiana, September 6-7. 


All-Star college 


Southwestern Regional Conference 
Young Democratic Clubs, September 9. 

Texas Postmasters Association, Sep- 
tember 9-11. 

National Roque League Tournament, 
September 10-25. 

Young People’s League, Dallas Pres- 
bytery, September 11-12. 

Southwestern Athletic Conference, Sep- 
tember 12. 

Southwestern Gift Show, September 
13-19. 

State Baptist Executive Board, Sep- 
tember 15. 

Southwestern Outboard Motor Races, 
September 15. 

Luzier’s, Inc., September 18-19. 

Florists’ Telegraph Delivery Associa- 
tion (International), September 21-26. 

Gulf States-Security Life Insurance 
Co., September 21-22. 

Social Order of Beauceant (National), 
September 23-25. 

Horse Show, Texas Saddle and Bridle 
Club, September 23-27. 

S. M. U. vs. North Texas Teachers 
College, football, September 26. 

Southern Section, International Asso- 
ciation of Electrical Inspectors, Septem- 
ber 28-October 1. 

Southwest Pistol 
26-27. 

International Association for Identifi- 
cation, September 28-October 1. 

Lone Star Gas Company Foreman Con- 
ference, September. 

National Association of Sheet Metal 
Contractors, September. 

United Roofing Contractors Associa- 
tion, September. 

Libby, McNeil & Libby, Sales Confer- 
ence, September. 

State Manufacturers Association, Sep- 
tember. 

Centennial Skeet Shoot, September. 

H. J. Heinz Co., September. 


Shoot, September 














Helping Build A 
Bigger and Better 
Southwest 


For fifteen years the Harper Stand- 
ard Engraving Company of Dallas 
has been serving many of the larger 
firms and chambers of commerce of 
the Southwest, co-operating with 
them in the promotion of more and 
better business in the Southwestern 


States. 


We have made many friends 
among our patrons who have always 
relied upon us for help in planning 
their promotions, publicity and ad- 
vertising. They come to us for solu- 
tion of their illustration problems 
for direct-by-mail advertisements, 
newspapers, publicity campaigns, 
broadsides, advertising projects of 
all kinds. 

See us when in need of good 
drawings, zinc etchings, fine half- 
tones from photographs, color 
plates, complicated cuts, mats, stock 
cuts and everything else in the en- 
graving or “cut” line. You will al- 
ways find us ready, willing and able 
to help you and to serve you 


promptly and efficiently. 


HARPER STANDARD 


ENGRAVING COMPANY 


PHONE =, 7°5385 


JACK HARPER, Mgr. DALLAS, TEXAS 


























A Man's 
Office 


* 


a mare tee 
—— 


First of all, a man’s office 
should be at the center of 
business activity, easily and 
quickly reached. Then it should 
be light, cheerful and pleasant, 
contributing much to the suc- 





cess and happiness of his day's 


work. 


If your office is in the Great 
National Life Building, you are 
just a step from everywhere in 
down-town Dallas. Restaurants, 





stores, garages, banks are right 


at your doorstep. 


But you get more than good 
location in the Great National 
Life Building. You get outside 
offices. Light and cheerful. 
Modern lighting that eliminates 
eyestrain. Fast elevator service. 
Reasonable rents. 





* 





See Mr. Mote, 
Building Manager 


Phone 2-5675 


Great National 
Life Building 


1604-06 Main Street 
DALLAS 






















































Southwest Shopping Service 


Extends Territory 

C. Dreher and H. W. Elliott, officials 
of the Southwest Shopping Service, Dal- 
las, announce that beginning September 
1 their service is available to any retail 
store in the State of Texas. The orig- 
inal plans of the company were to service 
Dallas and Ft. Worth but as a result of 
many requests and better business condi- 
tions throughout the State, the extension 
is being made. 

Mr. Dreher was formerly branch man- 
ager for Willmark Service System, hav- 
ing covered the Texas territory for sev- 
eral years. Prior to that time he saw 
many years’ service traveling throughout 
the country with shopping crews. Mr. 
Elliott served in the Texas and Ohio 
territory for the same company. 

At the present time Southwest Shop- 
ping Service is using two shopping crews. 
After September 1 a third will be added. 
eo 


In Continuous Operation for 
Over Forty Years 

Succeeding the Hargreaves Printing 
Company, at 2704 Swiss Ave., is the 
Helms Printing Company, Inc., thus car- 
rying on a well-established Dallas busi- 
ness institution into its forty-first year 
of continuous operation, and largely with 
the same personnel. 

The late Sam Hargreaves established 
an enviable reputation «in the printing 
and lithographing industry of the South- 
west. O. K. Helms, president of the 
company succeeding this fine old firm, 
has said it is his ambition to carry on 
the same high standards of craftsman- 
ship and business dealing. 

The four principal operating depart- 
ments are printing, lithography (or, as 
now often called, offset printing), en- 
graving, and book, magazine and loose- 
leaf binding. 

oe 
Freight Revenue Increases 

Loading of revenue freight in the first 
thirty weeks this year—January 1 to 
July 25—was greater than in any corre- 
sponding period since 1931, according to 
J. J. Pelley, president of the Association 
of American Railroads. 

Total loading of all commodities in 
that period this year amounted to 19,- 
416,417 cars, an increase of 2,030,816 
cars or 11.7 per cent above the corre- 
sponding period in 1935, but a decrease 
of 2,628,800 cars or 11.9 per cent com- 
pared with 1931. 

eo 

The weekly radio program of the 
Southland Life Insurance Company, 
broadeast on Saturday, August 15, was 
especially dedicated to the newly organ- 
ized Manufacturers’ Division of the Dal- 
las Chamber of Commerce. The pro- 
gram originated in the studios of WRR 
and was carried also by KTAT Fort 
Worth, KTSA San Antonio, KTRH Hous- 
ton, WACO Waco, KNOW Austin, and 
KOMA Oklahoma City. Col. William E. 
Talbot, vice-president and agency direc- 
tor of the Southland Life Insurance Com- 
pany, acted as master of ceremonies. 























The time 
has come 777 


O TELL you that win- 

ning the Friendship of the 
“Modern Home” is no new 
thing to us. Each year, for 
39 years, has been the “mod- 
ern” year to the Anderson 
Furniture Company. For over 
39 years our honest good val- 
ues... Our up-to-dateness in 
furniture styles have won 
thousands of family-friends. 


N 1929 the Anderson Fur- 

niture Studio (2222 North 
Harwood) was established to 
bring to the Southwest rare 
and beautiful furnishings... 
period furniture, perfect in 
design and workmanship . . . 
yet modest in price. 


HESE two stores 

stand ready to serve 
you and help you with 
your Interior Decorat- 
ing problems. 


Anderson Furniture 
Company 


2101 Elm Street Since 1897 


Anderson Furniture 
Studio 


2222 North Harwood Since 1929 
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Industrial Decentralization May 
Follow Robinson-Patman Act 


By C. J. CRAMPTON, Executive Secretary 
Dallas Chamber of Commerce 


. 


faces revolutionary changes under 

the operation of the Robinson-Pat- 
man Act which became effective July 19. 
Our whole manufacturing, distribution 
and merchandising system in the United 
States has been built along conventional 
methods which in most cases consisted 
of the manufacturer producing the goods, 
selling them to a wholesaler or jobber 
who in turn sells to the retail outlet 
which deals with the ultimate consumer. 


Biss interstate in character, 


The manufacturer frequently sold his 
entire output to one, or at least a few 
wholesalers. These wholesalers in turn 
sold the merchandise to their retail out- 
let custemers, who in turn sold to the 
consumers. Each step in these transac- 
tions represented different prices per 
unit for the commodity and in most cases 
the unit price was conditioned by the 
quantity purchased. Arbitrary price dif- 
ferentials were established under which 
the purchaser of one unit was charged 
a higher price than the one who bought 
a dozen. The purchaser of a gross paid 
an arbitrary gross price, while the cus- 
tomer who bought in car-lot quantities 
received a much lower price. The very 
large customer who was in a position to 
buy the entire output or a major portion 
of the factory production was afforded 
a price which represented all the costs of 
production, plus a small addition to give 
the required profit. 

In some cases the manufacturer fol- 
lowed a “mixed” selling process in which 
he sold part of his output to one or more 
large customers at a price which repre- 
sented a small profit and the money thus 
received permitted him to finance his 
operations and keep his plant in contin- 
uous production. The balance of his pro- 
duction was sold to wholesalers who dis- 
tributed to the retail trade, or to ulti- 
mate consumers who purchased through 
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mail orders or from agents. Each selling 
operation was at prices arbitrarily estab- 
lished and usually based on quantity sold. 


Summary of Law 


The Robinson-Patman Act briefly sum- 
marized provides: “That it shall be un- 
lawful for any person engaged in com- 
merce ... either directly or indirectly 
to discriminate in price between differ- 
ent purchasers of commodities of like 
grade and quality . . . where such com- 
modities are sold for use, consumption 
or resale within the United States or any 
territory thereof ...” Penalties for its 
violation may be a fine of not more than 
$5,000 or imprisonment of not more than 
one year, or both. Additionally anyone 
who has suffered damages by reason of 
its violation may sue for treble damages 
in a United States district court. 

Questions which have arisen under the 
operation of this law show conclusively 
that it affects the whole structure of 
manufacturing, distribution and selling 
in interstate commerce. 

The individual who is engaged in inter- 
state commerce finds, after careful study 
of the act, that it is far reaching in its 
effect and that few large-scale opera- 
tions in the merchandising field are free 
from practices which are prohibited. 

In a signed article appearing in the 
August issue of the National Grocers 
Bulletin, Congressman Wright Patman, 
one of the coauthors of the act, declares, 
that one “who wishes to know just how 
and to what extent, the Robinson-Patman 
‘anti-price discrimination’ law affects his 
merchandising operations will have few 
occasions to inquire further than his 
own good judgment and his own con- 
science. 

“He need only remember that the law 
is a bona fide effort on the part of Con- 
gress to bar those unequal and unfair 
discriminations in trade which have en- 





abled a favored few to enjoy price and 
service advantages over the rank and file 
of their competitors. 

“Personally, I have preferred to think 
of it as a law which insures equal op- 
portunity in business, for that is what it 
seeks to guarantee: An equal opportu- 
nity for big and little, for rich and poor, 
for the small independent merchant and 
the powerful corporate group alike.” 


Aimed at Discrimination 


Mr. Patman declares that the “hullaba- 
loo being raised in certain quarters as to 
what may or may not be done under the 
Act” arises largely from “those individu- 
als and groups which heretofore have en- 
joyed special advantages and are seek- 
ing to find ways and means to circum- 
vent the law and to continue to receive 
preferential treatment.” 

He then summarizes the Act in the 
following statement: 

“The Act deals directly and specifical- 
ly with three major methods of discrim- 
ination which have been employed to the 
injury of the rank and file of trade. 

“These are: 1. The granting of price 
concessions to favored buyers under the 
guise of ‘quantity discounts.’ 

“2. The granting of payments or al- 
lowances for brokerage when bona fide 
brokerage service was not rendered. 

“3. The granting of discounts, rebates 
or allowances under the guise of ‘adver- 
tising’ or ‘service’ allowances.” 

Discussing liability under the Act, Mr. 
Patman said, “Liability under the Act 
runs to the person who knowingly re- 
ceived an illegal discount, concession or 
allowance, equally with the person who 
grants it. The retail buyer, therefore, 
will do well to assure himself that any 
concession offered him to induce his pur- 
chases are concessions that are being 
granted generally. To seek and obtain a 
special. price or individual service makes 
him equally liable under the law.” 

Mr. Patman concludes his discussion 
of the Act with the statement: “A pres- 
ent hue-and-cry that the Act is indefi- 
nite, that it is complicated and confusing, 
come from some who are seeking ways 
and means of evading its clear intent. 
For those who wish to comply its provi- 
sions are clear, understandable, definite.” 

That the Act is “clear, understandable 
and definite’ is apparent to anyone who 
reads it. No other Federal statute relat- 
ing to anti-trust, restraint of trade and 


Continued on Page 22 
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Model Houses atCentennial Give 


Home Builders Many New Ideas 


EW exhibits at the Texas Centennial 
Exposition in Dallas have attracted 
such widespread interest as the 

four model homes and their furnishings 
located near the civic center group. Hun- 
dreds of thousands of home owners and 
prospective home builders have inspected 
these homes, and architects and decora- 
tors freely predict that they will have a 
tremendous influence on home design 
and furnishing in the Southwest. 

With the residential building program 
in Dallas and other Southwestern cities 
rapidly approaching boom _ proportions, 
ideas incorporated in the design, fur- 
nishing and decorating of these model 
homes are expected to find their way 
into many of the new homes being 
planned. Thus will they not only stimu- 
jate home building but will make a ma- 
terial contribution to the construction of 
better, more liveable houses. 
Contemporary House 

Nowhere could there be a more fitting 
counterpart to the beautiful, varying 
moods of the Southwestern climate, or 
the gracious mode of living embraced by 
the Southwesterner, than in the Contem- 
porary House, built and decorated by 
Neiman-Marcus Company. 

The architects, Dewitt & Washburn, 
were guided by the theory that a house 
planned to bring the beauty of the great 
outdoors within its walls, would be 
authentically designed to please the 
Southern temperament, and turn out to 
be beautiful though exterior beauty were 
not the first consideration. Thus, in- 
stead of having the usual set face of 
Colonial or other accepted architectural 
design, Contemporary House reveals in 
its white stucco exterior the design of 
living within its interior. The very few 
window openings indicate that the fam- 
ily lives largely in the privacy of rooms 
secluded from the dust and noise of the 
street facing. 

The one note of color is the terra cotta 
band of wood which encircles the house, 
relieving the sudden break between the 
flat roof and the sky. 

Through a door of burnished aluminum 
and glass set in chaste design, one enters 
a hall, unique for its three walls. Two 
are blue, the color of mist rising from 
an evening sea. The third, directly op- 
posite the door, is a screen of frosty 
glass brick that diffuses and scintillates 
light. The floor is marbelized in a mod- 
ernistic design, suggestive of dark blue 
waves capped with bubbles. 

In design, decoration and furnishing, 
the house embodies many new and uni- 
que ideas, yet comfort and liveable qual- 
ities predominate throughout. Another 


interesting feature is a sun deck, from 
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which descends an outside winding stair- 
way to the garden and swimming pool 
below, where umbrellas, metal chairs, 
tables and other outdoor furnishings add 
a new chapter to the art of outdoor 
living. : 

The Concrete House 

The Concrete House, modeled by the 
Portland Cement Association and deco- 
rated by Sanger Brothers, is a practical 
combination of the Spanish and South- 
ern Colonial influences, resulting in a 
design thoroughly modern and adapted 
to the Southwest. 

Enclosed within a low white pilaster, 
an atmosphere of coolness is achieved by 
the dazzling whiteness of the exterior. 
The contrasting note is the entrance 
door, painted a deep turquoise shade. 
Cactus and turquoise dominate the in- 
terior color scheme. Silver and crystal 
are the decorative tones. 

In the living room the lure of the 
desert is expressed by a carpet of the 
vibrant hue of the cactus blossom. 
Against walls of rose taupe, silver gauze 
draperies fall from bars of silver and 
crystal, to rest on the floor. Venetian 
blinds and the ceiling are off-white. 

The fireplace is a distinct departure 
from the conventional. One huge mirror 
covers the chimney brest and the facings 
are panels of mirrors bound in silver 
extending from the ceiling to the floor. 

A semi-circular sofa upholstered in 
beige lapin cloth occupies a corner of 
the living room. Within easy distance 
stands a cocktail table of bleached 
maple. Other accents on light are the 
lounge chair covered in natural colored 
leather, the bleached maple desk and 
chair, and the blonde hand-tufted rug. 
The Masonite House 

Gleaming white in the midst of cool 
green landscaping, the Masonite House 
is modeled after a Castilian hacienda. 
The inflence of modern classicism is re- 
vealed in the exterior by the admirable 
restraint of line and contour. 

White and blue umbrellas and chairs 
are splashes of comfortable living 
glimpsed upon the roof garden. Shut- 
ters and the entrance door are painted 
blue. 

The Anderson Furniture Studio and 


‘Arthur A. Everts Company combined 


their artistry for interior furnishings. In 
the entrance hall, a turquoise toned ceil- 
ing enhances light brown walls and a 
dark brown carpet edged with two tur- 
quoise colored bands at two extreme 
sides. 

A charming color scheme is emboaied 
in the long drawing room lighted by 
many windows. Walls of a_ turquoise 
shade afford an effective background for 


the mohair draperies of striped brown, 
cinnamon and eggshell. Venetian blinds 
and the carpet are coffee brown. The 
ceiling is the light brown finish of Ma- 
sonite wood. 

The contrasting accent is the white 
mantel, designed in ultra modern sim- 
plicity. The accessories are crystal and 
chromium fire irons and two black opal 
pheasants which adorn the mantel. Two 
fireside cabinets of blond wood topped in 
black marble balance this group. 


The Southern Pine House 

Nestled in the heart of the Exposition, 
just off the famed Midway, the model 
house erected by the Southern Pine Asso- 
ciation and decorted by Sanger Brothers 
is as captivating as a glimpse of an 
autumn forest. 

An armfull of yellow lilies arranged in 
a wooden vase of rare carving introduce 
the decorative color in the entrance hall. 


Walls of natural colored pine furnish a 
mellow background in the drawing room. 
Chaste pine valances crown the bark col- 
ored linen draperies printed with hand- 
blocked yellow lilies and dusty pink 
rhodendrons. The carpet is the green 
of pine needles. 

A Charles of London sofa upholstered 
in a bark colored non-crushable velvet 
gives the keynote for this room. Two 
mimosa yellow chairs and an antique 
chair covered in green and yellow 
striped damask are grouped about 
the fireplace in which burn pine logs 
and cones. Texas crows carved from 
the horn of an antelope adorn the con- 
servative mantel flanked by wall book- 
cases. Above the mantel hangs an orig- 
inal painting delineating the room’s pri- 
mary colors. On an opposite wall is a 
painting of a blooming cactus, native to 
Texas, in tones of green and yellow. Two 
lamps, the bases of Chinese celadon and 
shades of stretched blonde silk, express 
the Oriental influence. The climaxing 
note of coziness is a wing chair slip- 
covered in the material of the draperies. 


aad 


Mexico Has 205 Concerns 
Weaving Cotton Fabrics 


There are 205 concerns in Mexico en- 
gaged in the spinning and weaving of 
cotton fabrics, according to Harold M. 
Young, manager of the Dallas office of 
the Bureau of Foreign and Domestic 
Commerce. 

Of these, ten are central establish- 
ments that operate twenty other subsid- 
iary mills or branches, and 175 are in- 
dependent firms. From another aspect, 
there are 177 companies owning fac- 
tories operated by 128 lessees. 

Most of the cotton mills operating in 
the Repubic of Mexico are located in the 
south central part of the country, there 
being sixty-two in the State of Puebla, 
fifty-eight in the Federal district, twelve 
in the State of Guanajuato, ten in Vera 
Cruz. A much smaller balance is scat- 
tered over a number of other different 
states, Mr. Young added. 








6. Liberty Naticnal Bank. 7. City Hall. 


1. First National Bank of Paris. 2. Italian marble fountain in center of Plaza. 3. Gibraltar Hotel. 4. Paris High School. 5. Post Office and Federal Building. 


Business Centers of 
the Southwest , + + No. 13 » Paris, Texas. 


ARIS, with a population of 20,000, 

is the county seat of Lamar Coun- 

ty, and is justly entitled to the 
distinction of being the most beautiful 
city of the entire Southwest. Swept by 
a disastrous fire in 1916, which com- 
pletely destroyed the city, Paris has re- 
built and is now “The City Beautiful.” 
New churches, new school buildings, new 
hotels, a new courthouse, a magnificent 
new Federal building and post office, 
and an open public plaza, ornamented by 
a beautiful Italian fountain, the gift of 
the late J. J. Culbertson, who was also 
the donor of the modern and up-to-date 
Paris Public Library. The open plaza is 
surrounded by modern and convenient 
business buildings, which call forth the 
praise of everyone who sees Paris for 
the first time. 

Paris is happily situated, being located 
on the highest point of land between 
Sulphur and Red rivers. The water 
courses north and south from the public 


* 


plaza, leaving the city at all times free 
from excess moisture and other malarial 
influence. Paris is known as a healthful 
place to live. 


Paris is located on five trunk lines, 
namely: G.C.& S. F., P.& M. P., S. L. & 
S. F., S. P. and T. & P. Railways. It 
probably has the largest trade area of 
any city in the State of Texas, extending 
into the State of Oklahoma for more 
than one hundred miles, west for approx- 
imately sixty-five miles, east for sixty 
miles and south for about fifty miles. 
As a retail trade center, Paris has won a 
distinction that is indeed enviable. Its 
retail merchants are real artists in their 
lines. Their stores handle all lines of 
standard merchandise, and nowhere are 
to be found show windows that show a 
higher standard of artistic skill. Paris is 
also one of the leading jobbing centers 
of the Southwest. Its many wholesale 
houses are substantial and progressive, 
supplying the retailers of North Texas 


By R. B. BLANTON, Manager, 
Paris Chamber of Commerce 


and Southern Oklahoma with the best 
the market affords. 
Has Important Industries 

Paris boasts some of the leading man- 
ufacturing establishments in the South- 
west, including the largest vinegar plant 
in the world, one of the oldest and best 
established furniture manufacturing 
plants in the Southwest, a large candy 
factory, two large wood working plants, 
and numerous other manufacturing 
plants. Because of its geographic loca- 
tion, Paris possibly has more industrial 
advantages than that enjoyed by any 
other city of similar size in the South- 
west. Twenty-one million people live 
within a radius of five hundred miles of 
Paris. Paris is really industrial minded 
and is making much progress in this di- 
rection. 


Some of the strongest banks in the 
country are to be found in Paris, with 
combined resources of over $3,500,000. 


Continued on Page 19 
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NEW CONCERNS — CUR- 
RENT STATISTICS— 
BUSINESS BRIEFS 
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New Concerns 


Eighty-five new concerns were estab- 
lished in Dallas during July, including 
seventeen wholesalers, twenty-two re- 
tailers, seven oil companies, and thirty- 
nine classified as miscellaneous. In the list 
were eight branches of national concerns, 
located here to serve the Southwest. 

* * *” 


Wholesale and Branches 
Aerated Products Company of Dallas, 
1809 North Harwood St.; food products. 
Airtemp Sales Corporation, 901 Allen 
Bldg.; air conditioning equipment. 


Anjo Modes, Inc., 201 Wholesale Mer-. 


chants Bldg.; clothing. 

Arno] Grease Company, Eagle Ford 
Road; lubricants. 

Austin Sales Company, 1915 Santa Fe 
Bldg.; manufacturers’ agents. 

Brunswick-Balk-Collender Co., 1507 
Santa Fe Bldg.; beverage cooler division. 

Comfort Cooling Co., 2311 Kirby Bldg.; 
ventilating equipment. 

Continental Can Company, Inc., 1301 
Magnolia Bldg.; cans. 

R. Cummins & Co., Inc., 611 Republic 
Bank Bldg.; distillers. 

Friden Calculating Machine Agency, 
604 North St. Paul St.; calculating ma- 
chines. 

D. H. Friedman, 2110 Cadiz St.; pro- 
duce. 

J. H. Hubbard & Son, 3408 Ross; gas 
burners. 

Kay Manufacturing Co., 2625 Elm St.; 
bed springs and upholsterers’ supplies. 
Home office, Brooklyn, N. Y. 

Jesse E. King, 605 South Pearl St.: 
produce. 

Tech X-Ray Laboratory, 705 Wilson 
Bldg.; X-Ray equipment. 

Vaughan Lumber Co., 1400 Allen Bldg.; 
lumber. 

Virginia Bridge Company, 722 Kirby 
Bldg.; steel. 

Worthington Mower Co., 1400 Allen 
Bldg.; lawn equipment. 


x * * 


Oil Companies 

Baltic Drilling Company, Delaware 
corporation, granted Texas permit, with 
Jay Simmons, Republic Bank Bldg., 
Texas agent. 

Brazos River Bed Oil Company, in- 
corporated by F. E. Tucker, F. W. Dye 
and J. B. Cowden; capital stock, $10,000. 
Headquarters in Dallas. 

Thomas D. Humphrey, 909 Magnolia 
Bldg.; oil operator. 

Moraye Petroleum Co., Inc., incorpo- 
rated by L. B. Moore, J. T. Moore and 
T. L. Ray, with headquarters in Dallas. 

Oil Well Treating & Development Co., 
incorporated by W. Fred Cox, J. B. 
Smitherman and J. G. High, with Dallas 
headquarters. 
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Titus County Production Company, 
Delaware corporation, granted Texas 
permit, with R. Harris, Dallas, Texas 
agent. 

W. & R. Drilling Co., 416 Medical- 
Dental Bldg.; drilling contractors. 


* * * 


Miscellaneous 


Paul R. Clegg, 519 N. Ervay St.; pho- 
tographer. 

The Cosmetician, 602 South Akard St.; 
trade journal, moved from Fort Worth. 

Griswold Adjustment Co., 707 Santa 
Fe Bldg.; insurance. 

Houston Inland Forwarding Co., 1122 
Forest Ave.; freight forwarders. 

Independence Fund of North America, 
Inc., 1404 Allen Bldg.; home office, New 
York. Living trusts, paid up and ac- 
cumulative. 

Lord’s Transfer Co., 2634 Main St.; 
transfer. 

Marine Office of America, 1122 Kirby 
Bldg.; insurance. 

Maurice Studio, 418 Gulf States Bldg.; 
photographers. 

W. G. McCullouch, 623 Santa Fe Bldg.; 
investments. 

Mexican-American 
814 Thomas Bldg. 


Travel Institute, 


South Coast Amusement Co., 211 South 
Pear! St. 

Southern Home & Garden, 602 South 
Akard St.; publication. Moved from Fort 
Worth. 


White Swan Courts, 2704 South Beck- 
ley Ave.; tourist camp. 
Wilson Detective Agency, 332 Wilson 
Bldg. 
Wood Street Transfer Co., 1512 Wood 
St.; Transfer. 
oe 


Hat Company Expands 

An indication of the possible growth 
in Dallas of the wholesale market has 
been given within the last few weeks by 
the second move in expansion of the 
Goldstein Hat Manufacturing Company 
within the year to a new location of of- 
fices and showrooms at 917 Commerce. 
Approximately a year ago the factory 
facilities were quadrupled by enlarge- 
ment of the company’s plant. 

The new showrooms and offices com- 
bine ultra-modern features in both de- 
sign and practicableness. The show- 
rooms, decorted in aqua marine blue and 
navy, features in architect rounded cor- 
ners and a lighting system so construct- 
ed as to combine indirect artificial light 





to be in excess of 350,000. 





CURRENT STATISTICS 


July, 1936 $195,334,918 

June, 1936 195,903,182 

July, 1935. ch soar teen nated wintcstteed. oc 535 ly oh be 156,579,572 
BANK DEBITS 

July» 1936 = rs el eens $218,477,000 

June, 1936 _ 205,943,000 

July, 1935 Ahh CORRE Beos SEINE 3 Sa _ 168,570,000 

BUILDING PERMITS 

July, 1936 Pa Ce se A Le, ee $ 623,250 

June, 1936 959,983 

July, 1935 a at Bia Sao be Fa hE a Bh 517,017 

POSTAL RECEIPTS 

July, 1936 wo PhP ela $ 336,013 

June 1936 iat etn se A : 359,239 

July, 1935 cf A ee ae A 8s Sy seterdadee 280,299 
LIGHT METERS 

SN IE a he al ao 76,124 

a hi hf MM Ege 75,998 

July, 1935. Ae RRL er SE er ee ee Se 71-671 
TELEPHONES 

July, 1936 SMSO SC 79,082 

June, 1936. 78,714 

July» 1935__. SNe ET SSE oer PO ae 71,771 

NEW CAR SALES 

July, 1936 PN recone bee ia ete aaa 1,478 

June, 1936. ae, eee ae eee See ree 1,858 

July, 1935__ EN NERD A bens Oe LEN REO Oe OES re 1,284 
*POPULATION 

1930 FS wipro Gets 1-25 Sieh Son 5 273,097 

; eee 337-622 


*Includes Dallas, Highland Park and University Park. Figure for 1936 is 
new City Directory estimate. Metropolitan district population now estimated 























e 
Attention Wr. Merchant 
DISHONESTY—A source of great losses. Prevent 


dishonesty by teaching and testing your employees. 


SOUTHWEST operatives are now available to any 
city in Texas. 


Investigate and Compare Our Service and Rates 
(NO LONG PERIOD CONTRACTS REQUIRED) 


SOUTHWEST SHOPPING SERVICE 


“Service, Not Just Promises” 


201114 Jackson Street—Room 206 


Dallas, Texas Phone 2-1080 














The American Academy of Accountancy 


has arranged to co-operate with a leading local firm of Certified Public Accountants, 
in each of the principal cities, in the training of qualified men and women along 
accounting and business management lines 

If you have reached the point where your present position and income are unsatis- 
factory; if you realize that your ability to cash in on opportunity is limited only by 
your preparation, and you are ready and willing to make a real effort in your own 
behalf, it is possible that in the combined services of these two organizations, you 
will find that something for which you feel the need 

A card, giving your name, address and occupation will be the first step in arrang- 
ing an interview, to discuss your personal problem with our nearest representative 


R. W. MOSS, REGIONAL MANAGER 


522 Republic Bank Building Phone 7-8581 
“ DALLAS, TEXAS 
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Ideal beau & Dry col Co. 


3214-24 Ross Avenue Phone 3-214] 











Dallas Fans Are Manufactured 
In Texas 


A Complete Line—4 Models—11 Fans. Sold over the entire U. S. A. by 
leading distributors and dealers. Over 25,000 in use, replacing obsolete equip- 
ment and modernizing old stores. New stores are being equipped exclusively. 


Every merchant, shop or factory owner should have one of our catalogs and 
bulletins. This new principal of air circulation will solve your problem at 
a very small cost. Dallas Fans work right in with present fan equipment, 
rivaling expensive air conditioning. Write 
today, secure this unexcelled service right 
at home. 








DALLAS ENGINEERING COMPANY _ ri 


1115 Hall Street Dallas, Texas 














and the natural sunlight. This gives the 
buyer the best light possible in deter- 
mining colors in materials. 

The executive offices are arranged so 
as to be harmonious with the general 
plan. 
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Underwear Plant Enlarges 


Payne-Cowan Company, in the Santa 
Fe Building, manufacturers of rayon 
underwear, have recently enlarged their 
plant thirty-three and one-third per cent 
due to increasing business. 

“We began eleven years ago in a small 
way,” said Graham Payne, senior mem- 
ber of the firm, “and have grown to such 
an extent that we feel we are now the 
largest manufacturers of rayon under- 
wear in the Southwest.” 

J. M. Cowan is the other partner. 


ooo 


Magazines Move to Dallas 


Two important regional magazines, for- 
merly published in Fort Worth, are now 
being published in Dallas by Dealey & 
Lowe, 602 South Akard St. 

Covering the five states of Texas, Ok- 
lahoma, Arkansas and Louisiana, “South- 
ern Home and Garden,” is the official 
Garden Club magazine, and goes to mem- 
bers of garden clubs throughout the 
Southwest. S. E. Lowe is the editor, and 
several prominent members of the garden 
club movement are on the editorial staff. 

The other magazine is “The Cosmetic- 
ian,” a magazine that goes generally to 
beauty shops in the five southwestern 
states. Anthony Lewis is the editor. 


oye 


New Plant at Arlington 


The Syfe Water Company of Texas, a 
new industry located at Arlington, mid- 
way between Dallas and Fort Worth, has 
instituted a house-to-house delivery serv- 
ice in Dallas on its line of carbonated 
Artesian water. Arlington was selected 
for the plant because of the excellent 
Artesian water available at that point. 
A distribution point will be established 
in Dallas shortly. 


oe 


Brewery Doubles Capacity 


The Dallas Brewery, Inc., located at 
309 Duncan St., is installing new machin- 
ery and equipment that will double the 
plant’s capacity. The enlarged plant will 
have a capacity of 6,000 cases of White 
Rose beer daily. 

oe 


Work has been started on the $372,000 
improvement project at Hensley Field, 
Dallas’ army airport. Two hundred men 
are at work repairing runways, building 
new ones, and making other improve- 
ments at the field. 
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New plant of American Beauty Cover Company. 


Book Cover Company Buys Site 


Erects Modern Factory Building 


Construction work is well under way 
on the new office and factory building 
of the American Beauty Cover Company 
on Orange Street at the corner of Mun- 
ger, just a short block from their pres- 
ent location. The building will front 











Wholesale Merchants 
Building 


The pivotal point of the 
Dallas Wholesale Market. 
Space available in small 
or large units at very 
moderate rentals. 


912 Commerce Street 
Dallas, Texas 


Phone 2-3725 
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eighty feet on Orange, extending 125 
feet on Munger—a total of 10,000 square 
feet. The property was purchased from 
the United Fidelity Life Insurance Com- 
pany by C. T. Dean and E. M. Thomp- 
son, the sale being made by Jerome 
Dealey. J. A. Pitzinger is the architect, 
and Cedric Burgher is the builder. 


The American Beauty Cover Company 
is almost twenty years old, having been 
established in 1917 by M. P. Exline as 
the Exline & Exline Company. In 1921 
C. T. Dean, who had been associated 
with Mr. Exline almost from the start, 
organized the present corporation which 
took over the business and has been op- 
rating it ever since. Mr. Dean is presi- 
dent and E. M. Thompson, vice-president 
and treasurer. 


The company originally manufactured 
only bank pass books and check covers, 
which is still a large part of its business, 
and American Beauty pass books and 
check covers are used by banks over a 
large part of the United States and to a 
limited extent in Mexico. During the 
years other items have been added to 
the American Beauty line: Book covers 
of all kinds, especially embossed and air 
brush decorated book covcrs, such as 
school annual and catalog covers; covers 
for all types of books, as well as loose 
leaf covers; telephone dircc!ory covers 
and quick change catalog covers. 


The company also operates a complete 
edition bindery taking printed paper 
stock from the printer and turning out 
finished bound books. For several years 
it has made covers and bound the de luxe 
edition of the Texas Almanac. A ma- 
jority of the schools and banks of the 
South use American Beauty products. 
The latest addition to the American 
Beauty line is Wire-O-Binding, a prac- 


tical and efficient form of wire binding 
for booklets and price lists. 

The American Beauty Cover Company 
does not maintain a retail sales organi- 
zation. It is primarily a manufacturing 
concern, serving the printing and station- 
ery trade, but its services are available 
to all users of book covers either loose 
leaf or bound books. 


Other officers are Kiel Sterling, secre- 
tary; Zilla Mae Frost, assistant secre- 
tary; Pauline Speelman, assistant treas- 
urer; Everett Whitley, factory foreman, 
and Mrs. T. J. Hixon, forelady. 








BINYON-O’KEEFE 


Fireproof Storage Co. 





DALLAS 


2-8757 


FT. WORTH 


3-3351 




















Commercial Storage 


Local and Long Distance Moving 


Motor Freight Service 


For More Than 60 Years 
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THE 


PROFITABLE 


WAY... 


To Fill Important 


Positions 


In building an efficient busi- 
ness organization, picking men 
for responsible positions is usu- 
ally a problem. Even such valued 
traits as loyalty, dependability 
and industry within an organi- 
zation cannot always be re- 


warded with promotion . 


wo 


thorough training is lacking. 


By encouraging employees to 
do evening work of the type 
and calibre offered by the Y. M. 
C. A. Schools this problem can 
be solved without the expense 
and disruption of importing 
men from outside your organi- 


zation. 


Thorough and Practical 


Courses in 


Accounting 
Advertising 


Business Correspondence 


Business Finance 


Business Psychology 


Cost Accounting 
Law 

Marketing 
Publicity 

Public Relations 
Public Speaking 
Salesmanship 
Statistics 


We shall be glad to send the 
new catalog to any employees, or 


to others, you suggest. 


DALLAS 


YMCA 
SCHOOLS 


EVENING 


CO-EDUCATIONAL 


Phone 7-8341 


605 N. Ervay 































A well lighted highway, showing how far down the road the motorist can see. This kind of lighting can 


decrease night accidents. 


Safety Lighting Needed On 
Our Dangerous Highways 


By D. M. DIGGS, Engineer, 
General Electric Company 


N article on highway safety ap- 
peared recently in one of our 
cosmopolitan magazines. The 


author, a psychologist, remarked that al- 
most everyone has a plan to decrease 
automobile accidents, injuries and deaths. 
But, according to him, each of the pro- 
posals is based on a different theory and 
none of the theories have been estab- 
lished, he says. 

Yet I can tell you one thing that has 
decreased accidents and deaths where the 
system is in operation on heavily trav- 
eled roads. You have probably guessed 
what I refer to—yes, it is highway light- 
ing. It is only natural for me to believe 
that, in the light of past experience. 
But will you, who have heard of numer- 
ous other suggestions, believe it? Well, 
here is my story. You be the judge. 

Most automobile deaths happen at 
night. But, you say, more people drive 
during the daytime. That is true, four 
out of five motorists drive during day- 
light. But the fifth automobilist, abroad 
at night, is involved in and causes al- 
most as many accidents and more serious 
injuries and deaths than do his four 
brethren. Why? 

Several analyses have been made. 
Briefly, the conclusion has been that 
while such factors as fatigue, drinking, 
and carelessness all play an appreciable 
part, the lack of visibility is the major 
cause of night accidents. 

Limited Visibility at Night 

Think about that point—the lack of 
visibility. Remember that last dark night 
you drove along the highway and barely 


missed hitting a pedestrian who loomed 
up out of the night? Can’t you recall 
many moments of sheer blindness at 
night when you passed cars with daz- 
zling headlights? And that last fog— 
did your headlights penetrate it? 

Perhaps you cussed the pedestrian for 
not walking toward traffic. You prob- 
ably would have eagerly wrung the driv- 
er’s neck whose car headlights were out 
of adjustment, or because he was ignor- 
ant of the prime rule of night safety and 
did not depress his beams when ap- 
proaching you. And that night in the 
fog, you wondered when, if ever, fog 
would be dispersed and how. 

You will agree, I believe, that visibility 
is limited at night. You cannot see very 
far ahead. If you drive faster than 
thirty-five miles an hour you can easily 
overdrive your lights. That means that 
you are driving faster than you can see 
an obstacle or a pedestrian, take time to 
apply brakes and stop if necessary. 

Going into blind sharp curves, your 
headlights leave the road as you round 
the bend. Momentarily you cannot see 
what is ahead. 

And what can you do when glaring 
headlights from passing cars momentari- 
ly blind you, and you drive along for a 
few seconds without seeing the road 
ahead ? 

You will agree again, I believe, that 
these conditions are responsible for many 
night accidents. And if we eliminate 
these conditions, we will do away with 

Continued on Page 25 
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Texas Corrugated Box 
Co., Inc. 


Corrugated and 


Solid Fibre Boxes 





Factory Street 5-4105 Dallas 











EXLINE-LOWDON CO. 


Printing, Planographing, Lithographing, Publishers 


1818 SO. ERVAY ST. 4-2177 DALLAS 




















Brown Cracker & Candy Co. 


Saltine Soda Cracker, Candy and Bakery Products 


603 MUNGER 7-8222 DALLAS 

















Office of W. A. Webb, Cent 


dal Exp #7, 





ACME SCREEN CO. 


Ac-ka-me Venetian Blinds 


915 SO. PEAK ST. 


3-2126 


DALLAS 

















THE INDUSTRIAL SKYLIN@OF 

















Manufacturers of Marcy Lee Cotton Wash 


Dresses for Ladies and Misses 


Marcy Lee Manufacturing Co. 


2212 S. LAMAR ST. DALLAS PHONE 4-5101 

















Dallas Museum of Natural History 


TEXAS CUT STONE CO. 


Cream, Shell and Gray Texas Limestone 


5219 MAPLE AVE. 5-1773 DALLAS 
















Manufacturd C 
Appgtec 


Lawrence S. Pollock, president of the nee Execu 
Manufacturers’ Division of the Dalk@lock, che 
Chamber of Commerce, has announced thginson, J¢ 
appointment of the following committees: I 

° ° ° nsure 

Taxation and Legislation: Edgar H. Pa eon we 

: a ichairma) 
ry, Jr., chairman; Melvin K. Hurst and 4 iT A. He 
R. Marquis. im 





Program: Watty A. Thompson, chairman A con 
A. J. Geisenberger, Lindsley Waters, Juli to get u 
now 


Golman and E. G. Wadel. i will 
ZS WwW 
Home Products and Educational: Eugefittime eac 

Alexander, chairman; George L. Boedekeif{portant 

Henry Neuhoff, Jr., C. C. MeGaugh ag 

E. R. Thompson. 
Advisory Committee: L. R. Ferguson 

chairman; Lawrence S. Pollock, Hugh W 

Schoellkopf, J. Oscar Davis and Joe k 

Brown. 














The p 
foster th 
by encot 
of existi 
Dallas m 
making ; 

Traffic and Transportation: Joseph BMany othe 
Fleming, chairman; H. J. Marx and Bett#which a 
ley Young. Pthrougho 
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Manufacturers of 


Monark, Southland, Long Life and Allied 


Electric Storage Batteries 


Vitalic Battery Co., Inc. 


4122 COMMERCE ¢ PHONE 8-8166 ® DALLAS 














Store Fixtures, Commercial, Household ani 


THE © 


Church Furniture 


Coerver & Company, Inc. 


4032 COMMERCE PHONE 8-2161 DALLAS 
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NGOF THE CENTENNIAL CITY 










Committees 


~bted 


‘nee Executive Committee: Lawrence S. Pol- 
Hlock, chairman; A. A. Ritcheson, Ted Rob- 
| tiinson, Joe R. Brown and W. D. Kennedy. 





Insurance Committee: J. Warren Jones, 
‘Echairman; M. Bruce Bogarte, M. W. Gary, 
“PT. A. Harris and R. W. Baird. 















A comprehensive program of activities, 
to get under way during the fall months, 
now being planned. Committee meet- 

gs will start during September, at which 
time each committee will be assigned im- 
portant phases of the general program. 


The purpose of the new division is to 
‘foster the industrial development of Dallas 
by encouraging the growth and expansion 
of existing industries. There are now in 
Dallas more than 750 manufacturing plants, 
making a greater variety of products than 
any other city in the Southwest, many of 
enif#which are marketed nationally and some 
‘throughout the world. 














‘ and Specialties 
DALLAS, TEXAS 

























Electric and Neon Electric Signs and Displays.° 


Porcelain Enamel Work. 


TEXLITE, Inc. 


2828 Factory St. 





5-6141 














Manufacturers of 
“PROVEN QUALITY 


PAINTS AND VARNISHES” 
No Better Made Anywhere by Anyone 


Industrial Paint & Varnish Co. 


P. O. BOX 1134 DALLAS, TEXAS 

















Culverts, Tanks, Garages, Silos, Cattle Dipping Vats, 
and Sheet Metal Products 


ATLAS METAL WORKS 


Dallas 


1201 Eagle Ford 


Telephone 2-5354 


























LaFrance Flour and Meal, Bran, Gray Shorts, 


Hominy Feed, Drinkwater Flour for Bakers. 


Morten Milling Company 


916 Cadiz PHONE 7-3251 DALLAS 








Kennedy Machine & Brass Co. 


Machine Shop Work, Tool and Die Work, Aluminum, 


Brass and Iron Foundry. 


3104 OAK LANE 


4-6614 


Polishing and Plating. 


DALLAS 
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PROTECT YOUR HEALTH 
Drink Pure Water 


Aerated Triple Distilled Water ...Electrozone Water 
and Seltzer Water 


MAX AHLFINGER 


Dallas Distilled Water Co. 


2513 Dawson Street 7-2070 and 4-4242 


























Manufacturers of Red Fox Athletic 


CULLUM & BOREN CO. 


1509 ELM ST. 


Uniforms 


DALLAS 


PHONE 2-6117 
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AS SENSATIONAL IN 
UTILITY 


BEAUTY 
GLASS BRICK 


See them at the 


TEXAS CENTENNIAL 


Investigate Through 


FRASER BRICK CO. 


Dallas Distributors San Antonio 





























The Health Center of Oak Cliff 


THE SCHALCK 


& ® ‘ 
Sanitorium Hospital 
201 W. 10th St. Phone 6-6060 
DR. M. A. SCHALCK, Physician in Charge 
All Outside Rooms 


Free Examination 





























H. L. Rogers 
Construction Company 
General Contractor of Horticulture Building 
Second and Forest Avenue (Field Office) 


Dallas, Fexas Phone 4-4909 






































Residence 
Work A 
Specialty 


JANITOR 
SERVICE 


SKILLED 
WORKMEN 


ALL HELP 
WHITE 
Electric Floor 


Waxing and 
Refinishing 





ACME WINDOW 
CLEANING CO. 


BUILDING MAINTENANCE 
CONTRACTORS 


We Carry Compensation and 
Public Liability Insurance 


Dial 2-7660 


Fidelity Building 










































Tyler—Rose Capital of America. 


The Texas Rose Festival 


By JOHN WOMBLE, Publicity Director, 
Tyler Chamber of Commerce 


“The March of Roses”—Tyler, Texas— 
October 2, 1936. An outstanding Centen- 
nial celebration will begin in the nature 
of the fourth annual Texas Rose Fes- 
tival. This beautiful city, located in the 
heart of East Texas, will be filled to 
capacity with thousands of visitors from 
every state in the Union. Within a radius 
of fifteen miles of Tyler a million roses 
will be in bloom. Thousands of roses will 
adorn the streets, homes and stores. In 
fact, everyone in Tyler just eats, sleeps 
and talks roses. 

“Roses March On”—On the opening 
day many outstanding feature events will 
take place. The coronation of the queen 
will hold the spotlight for the day. The 
coronation will take place in a newly con- 
structed amphitheatre. Princesses from 
many Texas towns and Dutchesses from 
other states will honor the queen with 
their presence. The Queen’s Tea in the 
late afternoon will attract the social eye 
of all visitors. 


“Roses March On”—Like the Pasadena 
Tournament of Roses, the Tyler Festival 
caters to football fans, offering this year 
an outstanding intersectional game in the 
town’s new 15,000-seat stadium, between 
Baylor University of Texas and Centen- 
nary University of Louisiana. Following 
the football game in the evening will be 
a dunce for the younger set to enjoy. 


“Roses March On’—The Texas Rose 
Festival has not forgotten the influence 
of religion in the early development of 
Texas because on Sunday, October 4, a 
sacred concert and vesper service will be 
held. After the vesper service the Tyler 
Symphony Orchestra will present a pro- 
gram at the amphitheatre. 


“Roses March On”—On the fourth day, 
October 5, the Rose Festival presents Dr. 
J. Horace McFarland, editor of the Rose 
Annual, as the chief speaker on the cul- 
ture of roses. In the evening a beautiful 
historical pageant will be presented 
under the direction of an eastern produc- 
tion company. This pageant will portray 
the historical background of Smith 
County and continue with the time up to 
the present day. 


“Roses March On”—On Tuesday, Octo- 
ber 5, the mammoth floral parade will 
climax the five-day festival. More than 
fifty floats, designed by a master crafts- 
man, will pass in review. More than a 
dozen bands will lead the line of march 
in this beautiful parade. In the evening 
the Queen’s Reception and Ball will be 
held at Tyler’s Country Club. 


During the five-day festival daily tours 
of the vast rose fields will be conducted. 
Over 500 varieties of East Texas roses 
will be on display at the “Modern Rose 
Show,” a gorgeous and colorful arrange- 
ment. 


Tyler, the City of Roses, urges you to 
join the happy throngs of people who 
will witness the gala March of Roses, 
October 2-6. 


oye 


Plans are being drawn by Fooshee & 
Cheek, architects, for a 100-family apart- 
ment hotel to be erected in Dallas by the 
Gilsonite Construction Company of St. 
Louis. The structure will be built at a 
cost of $1,250,000. The location has not 
yet been announced, pending the com- 
pletion of negotiations for the property. 
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J. D. ROOK, Manager Telephone 3-2714 


ACE ELECTRIC COMPANY 
Electrical Wiring and Repairing 
4004-6 Main Street 


DALLAS, TEXAS 














Reliance Clay Products 
Company 
Manufacturers 
Face—Paving—Common Brick 
Structural Building Tile 
Roofing Tile and Floor Tile 
Plants: Tyler, Mineral Wells, Wagoner, Okla. 


1705 ORANGE ST. PHONE 2-4501 











Millwork furnished the following exhibitors: 
Continental Oil 
Southern Pine Association 
Kellogg, Inc. 
Stanard-Tilton Milling Company 
Southwestern Bell Telephone 


Dallas Mill & Lumber Co. 


PHONE 2-3091 DALLAS, TEXAS 














R.M.Sedwick Company 
412 CONSTRUCTION BUILDING 
Miscellaneous and Ornamental 
Iron, Brass, Bronze, and 
Alluminum 
Hollow Metal Doors and Windows 


Phone 2-5672 Dallas, Texas 











Elliot Shiels Planing Mill Co. 


Manufacturers of Special Millwork. Millwork 
furnished the following buildings at the Texas 
Centennial Exposition: 

Food Products Building Fine Arts Gallery 

Hall of Natural History Varied Industries Bldg. 
Horticulture Building Band Shell and 

Ford Building Amphitheater 

















GEO. S. WATSON 
H. H. MEERS 


T. M. WATSON 


WATSON COMPANY 


BUILDERS 


SINCE 1889 


DALLAS, TEXAS 

















SOUTHWEST BUSINESS @ September, 1936 


Business Centers 
Continued from Page 10 


The three hospitals of Paris are mod- 
ern in every respect and equipped with 
not only the latest improvements for re- 
lieving suffering but are also conducted 
by learned and skilled physicians and 
surgeons. 

Paris, while claiming some cosmopoli- 
tan features, has not yet reached the 
point where it is not dependent, in a 
sense, on one industry more than others. 
It must, for the present at least, con- 
fess that its major support comes from 
the products of the farm. Paris has, 
through all the years, been noted as a 
cotton market of importance. Lamar 
County, of which Paris is the county 
seat, has produced over a period of forty 
years, an average of 55,000 bales of cot- 
ton per year. Hay, corn, oats, tomatoes, 
potatoes, onions, fruit and livestock con- 
tribute materially to the city’s prosperity. 

To Paris was given credit for building 
the first municipal abattoir in the United 
States. The plant has attracted national 
attention. Each year since 1909, when it 
was built during the administration of 
ex-Mayor Ed H. McCuiston, there has 
been a steady flow of city officials from 
other cities in Texas and other states, 
coming to Paris to inspect the abattoir 
and its plan of operation. Inquiries have 


* even been received from Paris, France, 


and from cities in Australia. 


Recreational Facilities. 

Paris has four beautiful lakes, possi- 
bly the most attractive being located on 
Lake Crook Park site four miles North- 
west of the city. A CCC camp was re- 
cently located near Paris and the en- 
rollees of this camp are employed in the 
construction of a state park at Lake 
Crook site, which, when completed, will 
be one of the most scenic spots in North- 
east Texas. 

Paris is the principal gateway to Tex- 
as and the Centennial. Parisians have co- 
operated in every way possible with 
other cities along the Bluebonnett Trail 
to the Centennial in making our city 
and great State attractive to the many 
visitors that are expected this year. 
Lawns were beautiful, crepe myrtle 
planted along the highways and appro- 
priate historical markers secured. A 
Centennial Pageant, “Texas in the Mak- 
ing,” written and directed by Mrs. J. W. 
Love of Paris, was presented on April 
29. A special cachet for Paris was also 
secured for April 29 and all designated 
outgoing mail was stamped under the 
historical David Crockett tree, the first 
two letters being addressed to President 
Franklin D. Roosevelt and Vice-Presi- 
dent John Nance Garner. 

The miniature model of the old plan- 
tation home of General Mirabeau B. 
Lamar, for whom our county was named, 
is completed and open to visitors. The 
home was faithfully reproduced in every 
respect, except for the fact that the winter 
kitchen and the sewing room, where the 
clothes for the slaves were made, were 
both eliminated from the architect’s 
plans. This home is located on South 











To reach the heart of every 
youngster, 
REAL COWBOY BOOTS 


EXACTLY AS SKETCHED 


—— 









Be No. 947—Mustang kid 
black elk Cowboy Boot. 


Sizes 82 to 11... .4225 
Sizes 1112 to 3... .4260 


errs 


No. 948—Same as No. 
947 except in brown elk. 


In stock . . . order now. 


Graham-Brown Shoe Go. 
DALLAS _ 











complete 
homefurnishing 
service 


—is a convenience! 


Time saving—you select every- 
thing in one place, where you can 
compare, cull and reject until your 
rooms’ ensembles are completely har- 


monious. 


One credit interview, then one 
check per month—or one check for 
everything if you wish to take the 
cash discount—a thrifty way of 


saving. 


Conveniently yours, 


Fakes 2 


Furnishing Texas Homes Since 1876 








James N. Tardy Co. 


First Mortgage Loans 


Real Estate Investments 
REPUBLIC BANK BLDG. PHONE 2-8185 


DALLAS 























THOMAS S. McBRIDE 
TAX COUNSELLOR 
Headquarters in Republic Bank Building 
Telephone 2-3891 Dallas, Texas 




















STEWART BUILDING 


Recently remodeled and redecorated has 
space available at moderate rentals. Cen- 
trally located between Ervay and Akard 
Street at— 


1521 COMMERCE ST. 


Apply Building Mgr. Phone 7-8585 











Main Street on one of the main thorough- 
fares of the city. It is authentic in every 
respect, particularly in regard to its 
furnishings and a visit to this home 
would acquaint the citizens of Texas 
with the background of and the atmos- 
phere in which this great benefactor of 
education lived. The Chamber of Com- 
merce sponsored the construction of this 
home, with E. J. Revell as the architect 
and decorator. 


Famous for Hospitality 

Negotiations are now under way for 
securing a Federal designation on State 
Highway 24, leading directly to Dallas, 
the Centennial city. 

Paris is also the gateway to the larg- 
est oil field in the world. The new Talco 
field is located within thirty miles from 
Paris and the time has recently been 
shortened by the opening of the ribbon 
of concrete on Highway 49. This new 
field is destined to become one of the 
great oil fields of the Southwest. 

Paris is a city of beautiful homes, 
parks and streets. Our city is blessed 
with fine schools, churches, highways, 
and an active Chamber of Commerce. 

Paris, the North Star of Texas, radi- 
ates hospitality and friendliness in a 
fashion for which the South has long 
been noted. “A hand clasp and smile 
drives away every frown from the face 
of the small and the great.” Neighbors 
are kind and thoughful. Friends are 
true. New citizens are made at once to 
feel “at home.” You cannot long remain 
a stranger in Paris. 








chemicals. 


2007-9 W. Commerce 








Texacone Metallic Packing 
for Compressors 





The rings and cages, shown above, are so arranged that the inner rings lift from the rods 
on rise of pressure to reduce the pressure, yet when the compressor is idle they are so built 
that the joints are practically sealed tight. 
by-pass the pressure around the ring pairs, thereby distributing the friction and causing 
each pair of rings to take its share of the load. Texacone Metallic Packing is particularly 
useful with natural gas and heavy vapors, and may be made resistant to sulphur or other 


Orifices are provided for high pressures to 





DALLAS, TEXAS 
Pacific Coast Address: 923 E. Third St., Los Angeles, California. 
Eastern Address: 5427 Grand River Avenue, Detroit, Michigan. 


P. O. Box 4186 











Business Indexes Climb 

During the last few weeks leading 
business indexes of the United States 
have reached new seasonal high points. 
Of the eighteen indexes selected by the 
United States Department of Commerce 
for weekly reports sixteen make a dis- 
tinctly better showing than was made at 
the same time last year, while the re- 
maining two indexes are on a parity 
with last year. 

The consolidated index for business 
activity now stands at 100, as compared 
with 85 at the same time in 1935 and 
82 in 1934. A unique development dur- 
ing the last four months has been the 
steady rise in the course of the index of 
business activity, although it has been 
at a period of the year when this index 
would normally be dropping to the cus- 
tomary summer slump. The index of 
business activity published by the De- 
partment of Commerce is that compiled 
by the financial department of the New 
York Times. 


Construction Gains 


An outstanding development of the 
trend of business is in construction and 
heavy manufacturing industries. Steel 
ingot production has not shown its nor- 
nal summer slump. Lumber production 
and construction contracts awarded are 
about fifty per cent above the level of 
the corresponding date of last year. 

The number of commercial failures 
during July reached the lowest point in 
a number of years attesting the sound- 
ness of business conditions and further 
reflecting the large cash reserves being 
carried by many business firms. 

Bond and stock prices have shown a 
large increase since the same date of 
last year and money in circulation has 
gained appreciably. .However, there is 
still relative stagnation in bank credits 
and the Federal Reserve Bank loans to 
members continues at the low level of 
the last three years. Though showing a 
recent seasonal downward trend, bank 
debits outside New York City are all 
higher than at the corresponding date 
of 1935. 

The latest figures on business indexes 
for Texas and the Southwest, as an- 
nounced by the Dallas Federal Reserve 
Bank and the Bureau of Business Re- 
search of the University of Texas, indi- 
cate corresponding or even larger in- 
crease in this territory than in the Na- 
tion as a whole. 

<< 


One of the best known mechanics in 
Dallas is Frank Malone, who operates a 
garage at 3126 Knox St. He has been a 
citizen of Dallas fifteen years and has 
been in the automobile maintenance and 
repair business for a number of years. 

Mr. Malone’s reputation is founded up- 
on the efficiency and specialized skill of 
his mechanics, each of whom is a special- 
ist in his line. Malone’s Garage offers a 
complete one-stop automobile repair serv- 
ice, including brake adjustments and re- 
linings, brake shoes and batteries, and 
electrical service. 
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Oil Well Survey Company 
Moves Offices to Dallas 


General offices of the Eastman Oil 
Well Survey Company have been moved 
from Long Beach, California, to Dallas, 
and the company recently has been re- 
incorporated. Under the new setup H. 
John Eastman is the president; James D. 
Hughes and Ray Bolton, vice-presidents, 
and Guy E. Brown, secretary-treasurer. 
All will make their headquarters in Dal- 
las. Eastman previously has been in Cal- 
ifornia, Hughes and Brown in Houston, 
Texas, and Bolton in Oklahoma City, 
Oklahoma. 

Ernest Potts has been made manager 
of the southern division of the company 
and will make his headquarters at Hous- 
ton. Phil Collins will be in charge of the 
California and western division. 

Temporary offices have been estab- 
lished in Dallas at 2507 Commerce St., 
pending construction of permanent build- 
ings just outside of Dallas on the Fort 
Worth highway. 

















Dallas’ fame as the medical center of 
the Southwest is getting fresh recogni- 
tion throughout the country as the result 
of comments from thousands of tourists 
who have visited the Centennial Exposi- 
tion, in the opinion of Dr. M. A. Schalck. 

Dr. Schalck operates the Schalck Osteo- 
pathic Sanitorium-Hospital, 201 West 
Tenth St., which offers medical, surgical 
and osteopathic treatment. The sanitor- 
ium-hospital, which occupies a cool loca- 
tion in Oak Cliff, was established in 1928. 
Dr. Schalck said personal consultations 
and examinations are free. The sanitori- 
um specializes in colonic irrigation, spe- 
cial treatment for defective arches and 
corrective treatment for foot troubles. 


oe 
Rail Income Increases 


Thirty-four Class I railroads failed to 
earn expenses and taxes in the first 
three months of 1936, of which twelve 
were in the Eastern District, five in 
Southern and seventeen in the Western 
District. 

Class I railroads for the month of 
March alone had a net railway operating 
income of $35,205,518, which, for that 
month, was at the annual rate of return 
of 1.78 per cent on their property invest- 
ment. In March, 1935, their railway op- 
erating income was $38,129,871 or 1.91 
per cent. 

Gross operating revenues for the 
month of March amounted te $308,303,- 
721 compared with $280,890,307 in March, 
1935, an increase of 9.8 per cent. 
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CONTINUED SUBSTANTIAL PROGRESS 


Assets January Ist, 1936 - - - - - $7,508,772.55 


Assets June 30th, 1936 - - - - - $7,709,765.44 


A Third of a Century Old 


REPUBLIC INSURANCE COMPANY 


Fire Dallas, Texas Allied Lines 














Forward Looking 
Banking 


* 


Needs and methods of business change. 
Our purpose is to keep our bank abreast 
of these changes... to fit our facilities to 
the needs of our customers... to provide 
credit resources that meet the demands of 
changing business. If your business needs 
forward-looking banking... banking alert 
our bank should be 


to your problems... 


your bank. 


* 


Mercantile National Bank 


AT DALLAS In the Magnolia Building 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


















Robinson-Patman Act 
Continued from Page 7 


monopolistic practices is so clearly word- 
ed and so unmistakable in meaning. 
Far-Reaching in Scope 

Therein lies the difficulty. The Act is 
so far-reaching in its scope and applica- 
tion; outlaws merchandising practices 
which have been accepted standards in 
the entire life of trade and touches every 
phase of interstate commerce from, and 
before, the first step in the manufacture 
of an article to its delivery to the final 
consumer that it requires those engaged 
in interstate commerce to revise com- 
pletely their methods and to adopt a new 
mode of thinking and new policies of 
distribution. 

The purpose of this discussion in no 
wise relates to the wisdom or desirabil- 
ity of the national policy which the Act 
establishes for the regulation of inter- 
state commerce. It has been hailed by 
its proponents as a cure for the ills of 
merchandising; the levelling of competi- 
tion to a simple, common plane and the 
protection of the very small merchant 
against his most powerful competitor. 
Those opposed to the Act see in it a 
far-reaching advance in the history of a 
steadily developing intervention by gov- 
ernment in the conduct of private busi- 
ness. 

Mr. Nelson B. Gaskill, a prominent 
Washington lawyer and for five years a 
member of the Federal Trade Commis- 
sion, said of the Act, “It is much easier 
to underestimate the seriousness of the 





questions of policy now confronting the 
business executive than to overestimate 
it. Once a prima facie case is shown 
against a respondent, if he has not pre- 
pared his defenses or his justifications 
by a careful reconsideration of his sales 
policy and some pretty intensive cost ac- 
counting, he might as well throw in his 
hand.” 

An application of the Act to many cur- 
rent business practices is revealing. Man- 
agement must examine all of its present 
literature and sales material and adver- 
tising to discover if arbitrary prices 
established for quantity sales of mer- 
chandise of the same grade and quality 
justified by factors in additional or de- 
creased costs and expenses of manufac- 
ture, transportation, distribution and 
selling. He must be prepared to assume 
the burden of proving all existing price 
differentials if charges are filed. 

Manufacturers and distributors have 
in many cases utilized numerous trade 
names for merchandise of the same grade 
and quality and in some cases have 
established different prices for these 
vari-named products to meet competitive 
conditions in a given territory or for a 
given commodity. Such practices appar- 
ently are outlawed. The outcome appears 
to be a standardization of grades and 
qualities which will become the basis of 
new price schedules. 

May Decentralize Production 

It is not improbable that every old 
catalog now in use by those engaged in 
the interstate sale of merchandise sets 
up a prima facie violation of the Act. 





Purchasing competitors buying the 
same quality and grade of merchandise 
in like quantities must be given the 
same discounts, rebates, allowances and 
advertising services, or facilities. The 
different prices which are established for 
different quantities must be justified by 
facts which will stand up in the United 
States courts. 


What will be the effect of the new Act 
on manufacturing? Will manufacturing 
be decentralized to intrastate limits? 
Will manufacturing be relocated nearer 
to territories served so as to avoid ex- 
cessive costs imposed by transportation 
charges? These questions cannot be an- 
swered until further experience, but they 
are suggestive of problems which are 
arising. 


What will be the effect on the whole- 
saler? The Act permits one to select his 
own customers, so long as such choice 
does not run afoul of monopolistic and 
restraint of trade prohibitions. There- 
fore, the manufacturer will choose the 
manner of distribution which offers him 
the most satisfactory service. He will 
have much difficulty if he attempts to 
distribute through the wholesale, jobber 
and also sells direct to the retail cus- 
tomer. Even greater difficulties lie 
ahead for the manufacturer who also en- 
gages in mail order and direct selling to 
the ultimate consumer. 


It is possible that the operation of the 
Act may result in profound changes in 
our whole manufacturing and distribu- 





WHEREVER YOU ARE... 


G.E.CAN SERVE YOU WELL 


General Electric offers complete equipment, electric 


motors and electric motor control for all classifications 


of industry. 


This availability of products and services—of every- 


thing in electric apparatus—from one manufacturer 


simplifies your purchasing and assures handling your 
jobs efficiently and economically. 


These G-E offices in the Southwest can give you val- 
uable assistance in getting the most from your invest- 


Sales Offices at 


TULSA 
SAN ANTONIO 


DALLAS 


EL PASO 


HOUSTON 
FORT WORTH 


Resident Agents at 


BEAUMONT 


SHREVEPORT 


020—300 


GENERAL @ ELECTRIC 


OKLAHOMA CITY 


ment in electric apparatus for your plant. They also 
have the full cooperation of the entire G-E organization. 





G-E SERVICE 


77 Sales Offices 
25 Service Shops 
28 Warehouses 


G-E Motor Dealers Everywhere 


Visit the G-E House of Magic, 
Hall of Electricity at the 
Texas Centennial Exposition, 


Dallas, June 6-November 29. 
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As Near 


as Your 


Telephone 





Information regarding rates, facilities, 
steamship and barge service, railway and 
truck line connections, and how Beaumont 
serves your shipping needs best is as near 
as your telephone. 


Call 2-7917, R. T. Behannon, Southwest- 
ern Representative, 915 Cotton Exchange 
Building. 

This Dallas office is maintained for your 
convenience and all questions about the 
Port of Beaumont will be gladly answered. 


* 


THE 
PORT COMMISSION 


BEAUMONT, TEXAS 


P. D. RENFRO, 0. L. CAYWOOD 
Chairman Traffic Manager 


SHIP AND RECEIVE VIA BEAUMONT 
R. T. BEHANNON, Southwestern Representative 
915 Cotton Exchange, Dallas, Texas 














CORDERS VERI-BEST BREAD 
100% WHOLE WHEAT 


or 
PECAN LOAF 
You'll Like It 


Mr. 


CORDER’S 


BREAD 


KL | a 
CORDER'S 
BAKERY 


3013-15 Colonial Avenue 
Phone 4- 1054 








Walstrom Optical Co. 
Medical Arts Bldg. 
Dallas, Texas 


Be Sure They Are Walstrom Made 
Albert A. Walstrom, President 
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tion system so far as interstate com- 
merce is concerned. There is now a 
strong effort being made to have the 
several states adopt similar legislation 
which will impose like regulation upon 
intrastate commerce, which is not regu- 
lated by the Federal Act. Such state leg- 
islation would level to a common plane 
commerce both interstate and intrastate 
or local and would place all commerce 
on the same basis. 


Effect on Co-operatives 


A final aspect of the new Act deserves 
consideration as it deals with the “co- 
operative” movement. The Act provides, 
“Nothing in this Act shall prevent a 
co-operative association from returning 
to its members, producers, or consumers 
the whole, or any part of, the net earn- 
ings or surplus resulting from its trad- 
ing operations, in proportion to their 
purchases or sales from, to, or through 
associations.” This is so clear as not to 
require explanation. Its results are not 
so well understood. Will the Act bring 
about the formation of great co-opera- 
tive retailer organizations? Will con- 
sumers form such organizations (such 
now exist in many communities, particu- 
larly in farming centers) and when, and 
if, such co-operative organizations are 
formed what will be the effect on the 
various manufacturing, distributing and 
retail branches of trade which they seek 
to eliminate or supplant? 


Congressional committee reports prior 
to the adoption of this Act and the dis- 
cussion of members of Congress while its 
adoption was pending indicate that the 
general belief prevailed that it was a 
simple, one application method of curing 
the ills of unfair competition which the 
small merchant suffered at the hands 
of his powerful competitor. Possibly the 
matter is not so simple. One who is fa- 
miliar with Federal legislation for the 
control of business relationships is re- 
minded of similar predictions about the 
operation of NRA. The difficulties and 
complications which later arose are too 
recent to be forgotten. 


By way of summary of the possible ef- 
fects of this Act if the manufacturer for 
his own protection is brought to the 
adoption of car-lot price, f.o.b. factory, 
this would mean that his customers will 
pay their own delivery charges. This 
possibly could work hardship on smaller 
merchandising units unable to purchase 
highly standardized and nationally ad- 
vertised goods in such quantities. True, 
the Federal Trade Commission is autho- 
rized to establish the limits beyond which 
quantity discounts may be given. But 
this has not yet been done. The student 
of business law will remember that such 
a discount limit was imposed by the In- 
terstate Commerce Commission in the 
matter of freight rates, when it estab- 
lished the car load as the amount beyond 
which the carrier could not give a re- 
duced rate. 


Series of Small Factories 


If car-lot prices by manufacturers 
should be established revolutionary de- 











Big Hats and the 
Centennial— 


Those ten-gallon Stetsons (and other 
makes) have visualized The Texas Cen- 
tennial Celebration all over America. 


To thousands of people a big hat means 
Texas, it is a reminder, a constant spe- 
cific thought of the picturesque South- 
west. Unusual in the North—in Dallas too, 
for that matter—the Big Hat has become 
a trade mark. 


You should do the same with your business 
—visualize it, get a trade mark, do the 
unusual. Why not use some drawings, 
designs or an idea that will make your 
business stand out from the crowd. 


See me for ideas along that line. 


* 


HUGH CARGO BS 


Top o’ the Allen Building a5 
Dallas—The Centennial City sy 





























Beautiful, substantial and modern, the 
Allen Building stands clear on all 
sides for light and ventilation. Equip- 
ment, service and reputation unsur- 
passed. Conservative in tenant selec- 
tion. 











*« 


ALLEN BUILDING 
Commerce and Ervay 

R. R. WILSON, Bldg. Mgr. Phone 2-9296 

| 
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A Texas Institution 











700 Rooms and Baths, 
offering the absolute 
BEST in hotel service. 


DINING ROOM 
COFFEE SHOP 
“CAVE” TERIA 


Home of the Nationally Known 
PEACOCK TERRACE and 
CRYSTAL BALLROOM 





RATES: $2.50 AND UP 











2011 Orange 





FOR RENT 
FOLDING CHAIRS 


Also . . . Tables With 
Detachable Legs for 
Conferences and Pub- 
lic Meetings. 


Cannon Ball Towel 
Supply Company 


Phone 2-9083 











centralization and relocation of industry 
might follow. 

Mr. Gaskill in commenting on this 
possibility said, “Mass production in 
highly specialized centers will give way 
to a series of small factories. Mass dis 
tribution will disappear with mass pro 
duction. Labor and population congestion 
will break up with the diffusion of indus- 
try. Property values, mortgages and oth- 
er securities will be revalued. Rents and 
tax ratable will be reduced, prices will 
become factory prices and the goods pro- 
duced will accumulate transportation 
charges as they move outward until it 
becomes cheaper to produce them some- 
where else. Thus regional production and 
distribution areas will be created and in- 
dustry will be relocated within these 
areas, taking the working and service 
population with it.” 

No brief is held for this conclusion 
about the possible effects of the Robin- 
son-Patman Act. It merely is given as an 
illustration of the possible effects of a 
simple Federal law designed to prevent 
unfair competitive practices in interstate 
commerce. 

<>< 
Robinson-Patman Summary 

The Robinson-Patman Bill is now law. 
It affects both selling and buying poli- 
cies and practices. 

Briefly, this new Federal law pro- 
vides: “That it shall be unlawful for any 
person engaged in commerce . . . either 
directly or indirectly to discriminate in 
price between different purchasers of 
commodities of like grade and quality 

. where such commodities are sold for 
use, consumption or resale within the 
United States or any Territory thereof 

” 


This new law imposes sever penalties 
for its violation—a fine of not more than 
$5,000, or imprisonment of not more than 
one year, or both. 

Some of the provisions of the new act 
which will be of general interest to 
everyone are listed: 

(1) It prohibits price discrimination 
through the use of discounts and rebates 
for services not actually performed. 

(2) It prohibits special allowances for 
payment of advertising and other sales 
promotional services, unless such allow- 
ances are made to all competing custom- 
ers on proportionately equal terms. 

(3) It prohibits the selling of goods at 
unreasonably low prices for the purpose 
of destroying competition or eliminating 
a competitor. 

(4) It prohibits false brokerage—em- 
powers the Federal Trade Commission 
to fix a maximum point for quantity dis- 
counts. 

(5) It prohibits any person engaged in 
commerce from knowingly inducing or 
receiving any discrimination in price 
barred by the Act. 

(6) It gives a business man, who feels 
that he has been the victim of price dis- 
crimination, the right to take his case 
into the Federal court in his own state, 
instead of going to Washington and act- 
ing through the Federal Trade Commis- 
sion. 
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Outward 
to the 
world 


goes your voice 


Sidewalks end at the edge of 
town. Lawns give way to the 
open fields. But the telephone 
lines goon and on—gleaming 
threads of copper stretching 
out through the valleys and 
over the hills. 


They carry your voice to 
the world. 


This sweeping away of the 
old-time barriers of time and 
silence is one result of the staff 
work of American Telephone 
and Telegraph Co., the re- 
searches of Bell Laboratories, 
the skillful buying and manu- 
facturing of Western Electric. 


Without the developments 
and improvements these Bell 
System organizations have 
given themen and women who 
furnish telephone service here, 
your voice could hardly go as 
far, and as fast, for so little. 


Southwestern Bell Telephone Co, 
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Safety Highway Lighting 
Continued from Page 14 


accidents caused by them. And here is 
how adequate or inadequate lighting af- 
fects motorists at night. 

Take if you will Mt. Vernon highway 
near Washington, D. C., a heavily trav- 
eled thoroughfare. “For economy rea- 
sons” highway lights were turned off 
this road a few years ago. Accidents 
and deaths immediately doubled. 


Decrease Accidents One-Third 

Ask Motor Vehicle Commissioner C. A. 
Harnett of New York about highway 
lights in Schenectady County, particular- 
ly along the Troy-Schenectady highway. 
They decreased fatalities and crackups 
thirty-six per cent. Ask him, too, about 
the Latham traffic circle, at the junction 
of two heavily traveled highways, and 
how permanent lights have helped rem- 
edy one of the State’s worst accident in- 
tersections. 

Listen to Richard E. Simpson of the 
National Bureau of Casualty and Insur- 
ance Underwriters, and his story about 
the Saw Mill River and Hutchinson River 
parkways in New York. Accidents in- 
creased thirty-seven per cent at night 
when lighting was discontinued. 

L. J. Schrenk of Detroit’s Public Light- 
ing Commission, will tell you about light 
out of place, the overdriving of head- 
lights, the pedestrian unseen ahead, and 
the results obtained with adequate street 
lighting in Detroit, one of the best 
lighted cities in the world. 

Coroner T. B. W. Leland of San Fran- 
cisco can tell you how California de- 
creased night accidents forty per cent on 
Bay Shore Boulevard. 

Read Governor Harold Hoffman’s 
“Death After Dark,” a gripping tale of 
the night accident. Then look into New 
Jersey’s accident records. You will find 
that the accident record on one of the 
State’s main highways is less by night 
than by day. That highway is lighted. 
On adjacent comparable roads which are 
unlighted, the accident rate by night has 
been as much as three times that by 
day. 

All that may be true, you say, but we 
cannot light all our highways and roads 
to decrease night accidents. Where is 
the money coming from? 

You are right. It is not necessary to 
light all roads. On a very high percent- 
age of highway mileage, relatively low 
traffic density and accident experience 
suggest that more adequate motor car 
headlights and their proper use _ will 
have to be depended upon for better vis- 
ibility at night. 

50,000 Miles Need Lights 

It is the most dangerous and heavily 
traveled highways on which there is an 
imperative need for the addition of fixed 
lighting. There are about 50,000 miles of 
heavily traveled highways in the United 
States—an average of only 1,000 miles 
per state—on which the hazard per ve- 
hicle mile at night is six to ten times 
that by day. This is but a small percent- 
age (five per cent) of all improved 
roads. Still about three quarters of all 
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‘“FRESH'ND-AIRE”’ 


“The Rolls Royce of Air Circulators’ for Purification—De- 
odorization—Sterilization of Air. One single compact inex- 
pensive unit. A year-round necessity. 


The most efficient, powerful, most quiet operating, and 
beautifully designed, airplane type fan known—in a wide 
range of sizes for every requirement. 


Fresh’nd-Aire Motors provide choice of Fifty Speeds for all 
kinds of varying conditions—with no more effort than tuning 
your radio. 


Air Freshener banishes ODORS with no replacement odor. 
It actually absorbs and destroys odors, not merely masks or 
covers them up. It imparts to air a clean, fresh ‘feel’ that 
is most exhilarating and refreshing. Combining a group of 
exclusive, outstanding accomplishments that make possible 
the goal of all air conditioning engineers. 


EARL E. REYNOLDS 


222 Jefferson Hotel Distributor Phone 7-2396 














Standard. Linea 


Products—whether office furniture, automobiles or other 
necessities — can be manufactured only on a quality 
basis and offered to the user at attractive prices through 
adoption of standards that appeal in design, satisfy in 


practical usage and permit of prompt service. 


Our Standard Lines of office furniture and filing equip- 
ment permit us to serve your needs completely and 


effectively. 


* 


CLARKE*COURTS 


CLI oe FOP ES EQUIP Ae Tt 


1506-08 YOUNG ST. PHONE 7-8836 




















Adleta Show Case & Fixture Mfg. Co. 


OFFERS YOU 
a line of Display Equipment designed and 
built to sell more merchandise PROFITABLY 


Our designing facilities are at your disposal 
. . « No obligation .. . Call us today ... 
Phone 2-4144 


Adleta Show Case & Fixture Mfg. Co. 


1900 Cedar Springs Dallas, Texas 















NEON 
SIGNS 
LIGHTING 
SERVICE 


Billboard 
Displays 


OUTDOOR ELECTRIC ADVERTISING, Inc. 


WATTY THOMPSON, President GENE BOECKMAN, Vice-Pres. 
PHONE 7-8575 2229 CEDAR SPRINGS 


Adolphus Bar 


© © Ste 














Call BILLY HAUGHTON 


when you need 
printing of any 


kind 


THE GINNER & MILLER 
PUBLISHING COMPANY 


* 


RicHarp HaucuHTon, President 
ae W. G. Otiver, Vice-Pres.-Treasurer 
Bitty HauGuTon, Vice-Pres.-Secretary 








TO OUR Many FRIENDS 


The Spann Sanitarium appreciates the privilege of serving you in our many 
treatment departments: Rectal Disorders, Women’s Diseases, CANCER—both 
external and internal. Spann’s Way is Nature’s Way to Health—Battle Creek 
Baths, Colonic Irrigation, Corrective Diets and Gland Activation. 


Tune In On Daily Health Broadcasts 


S E Station XELO (1110 Kilocycles) 
745 A.M. 7:45 A.M. 10:30 A.M. 9:15 P.M. 11:00 P.M. 
15 P.M 9:00 P.M. 10:30 P.M. 
FREE CONSULTATION 


Let Us Help You “On the Road to Health” 


SPANN SANITARIUM 


R. L. SPANN, M. D., M. E. Medical Director 


4507 Gaston Avenue Dallas, Texas 
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rural highway accidents at night occur 
on this mileage. 

What could we expect from the light- 
ing of these 50,000 dangerous miles? In 
the light of past experience with a de- 
crease of from thirty-five to fifty per 
cent of the night accidents on these roads, 
we could expect to save each year not 
less than 5,000 lives, 50,000 personal in- 
juries, and 100,000 cases of property 
damage. 

And yet, the total lighting cost, based 
upon the claim experience of casualty 
underwriters, would be less than one-half 
the losses which would be prevented by 
lighting. 

It might be well to compare lighting 
cost with the amount of money to be 
spent for another safety measure. New 
York State, for example, has authorized 
a $300,000,000 bond issue to eliminate all 
railroad grade crossings in the State. 
There were 151 grade crossing accidents 
in New York in 1934. Interest and amor- 
tization charges represent an annual ex- 
penditure of $12,000,000. Assuming no 
other hazard is created, the average cost 
of preventing an accident by grade cross- 
ing elimination in New York will be 
about $80,000. 

Now, if we were to spend $12,000,000 
for lighting our main highways, the av- 
erage cost of preventing an accident by 
adequate highway lighting would be only 
$1,200. This is one fiftieth of the cost ef 
eliminating an accident by grade crossing 
elimination. Or to express it another 
way, we could prevent at least 10,000 
major accidents involving fatalities and 
personal injuries. This would be an an- 
nual saving. 

Sooner or later all state highway de- 
partments will recognize the fact that 
they are going to have to decrease night 
accidents and deaths along their main 
thoroughfares. Through education and 
other measures, day accidents are being 
decreased. But the night trend goes up- 
ward. 

We know that highway lighting isn’t a 
“cure-all.” But, we do know that it will 
do away with the major cause of night 
accidents, and that is the lack of ade- 
quate visibility. 
<< 


Oil Brings Great Wealth 
To East Texas Counties 


AX values assessed in four East 
Texas counties have increased $200,- 
000,000 as a direct result of the dis- 
covery of prolific oil production, according 
to the Mid-Continent Oil and Gas Asso- 
ciation of Texas. In 1930, at the close 
of which year the first producing oil well 
was drilled in the now famous East Tex- 
as oil field, assessed valuations of Gregg, 
Rusk, Upshur and Smith counties aggre- 
gated $37,041,000. In 1935, the annual 
report of the Comptroller of Publie Ac- 
counts of Texas shows a combined as- 
sessed valuation for these counties of 
$240,546,000, an increase of $203,505,000. 
The East Texas oil field has in five 
and one-half years produced more than 
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a billion barrels of oil of which 923,000,- 
000 has been reported and on which 
gross preduction taxes paid to the State 
alone have already aggregated $17,000,- 
000. This figure, however, represents but 
a minor part of the total taxes actually 
paid on oil thus far produced from the 
East Texas field. On the basis of the 
appreciable gain in county valuations 
cited above it is apparent that oil pro- 
ducers have directly contributed many 
additional millions of dellars in state and 
county ad valorem taxes, as well as 
assessments made for special school dis- 
tricts, city taxes, gross receipts taxes, 
regulatory taxes, drilling permit fees, 
pipe line taxes, etc. 


A recent survey shows that the aver- 
age total production tax per barrel of 
Texas oil is seven and three-quarter 
cents. On this basis, this one field alone, 
on its producing operations only, has ap- 
parently contributed more than $71,000,- 
000 in state and county taxes. And this 
huge tax bill does not include assess- 
ments made on refineries, natural gaso- 
line plants and marketing facilities. 


New Wealth Produced 


Oil at the well in East Texas is cur- 
rently quoted at $1.15 per barrel. Yet, 
the cumulative average value of East 
Texas oil, since the close of 1930, has 
been only eighty-six cents per barrel. 
The reported production to date has 
shown a combined market value of about 
$790,000,000, which constitutes an annual 
average gross revenue to the East Texas 
area of $140,000,000. The extent to which 
this great oil field has benefited the cit- 
izens of East Texas is revealed by com- 
paring the number of income tax returns 
filed. In these four counties, Gregg, 
Rusk, Upshur and Smith, income returns 
in 1930 aggregated 1,230. In 1933, latest 
available report, the combined returns 
had increased to 3,082, a gain of 150 per 
cent. 


Oil production in East Texas has 
meant a good deal more than increased 
tax revenue to its counties and to the 
State, for its development has also dis- 
tributed wealth in the form of lease 
rentals, lease bonuses, oil royalties, sal- 
aries and wages for thousands of work- 
ers and the expenditure ef large sums 
in the purchase of equipment and sup- 
plies. The cost of drilling and equipping 
20,500 wells has amounted to $350,000,- 
000; oil royalty payments on East Texas 
oil have already exceeded $100,000,000; 
lease rentals and lease bonuses have en- 
riched the East Texas land owners to the 
extent of at least $75,000,000; equipping 
existing wells for pumping, will cost at 
least $100,000,000. 


Thus, the enormous wealth created by 
the discovery of oil in East Texas re- 
dounds to the immediate future benefit 
of the people of the State, for it is evi- 
dent that the bulk of the money received 
from the production of oil is widely re- 
distributed within the borders of our 
State. 
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H. P. INGE, Pres. (Inge Constr. Co.) PORTER LINDSLEY, V.-Pres. (J. W. Lindsley & Ce.) 
W. J. FUSTON, M. Am. Soc. C. E., Engineer G Gen. Manager 


Appraisal Engineering Service, Inc. 


Several Million Dollars in Appraisals Have Been Made in Recent Months by 
Us for Clients Securing Loans, Settling Estates, Etc. 

The Combination of Experience of Members of Our Appraisal Company 
Enables Us to Give Efficient Service and Advice That Is Not Available 
Elsewhere in This Section. References Gladly Furnished. 

PHONE 2-5727 1617 REPUBLIC BANK BUILDING DALLAS, TEXAS ~ 











MERCHANDISE STORAGE 
POOL CAR DISTRIBUTION 


Drayage, Heavy Hauling 
Household Goods 
Storage, Moving 
Packing, Shipping 


— an 


Interstate Fireproof 
Storage & Transfer Co. 
301 NO. MARKET STREET 


W. |. FORD 
R. E. EAGON ; Mgrs. 














Dallas 


Sales Branch 
and 
Senin Telephone 
7-8726 


1215 S. Lamar 











LLL SINCE or UISINESS ENVELOPES 


Sv 


TU elope ¢ ( 0 Wl hice 


3292 















Phones: 
Day, 7-2194; Night, 7-2196 


If You Trade Without Seeing 
Us We Both Lose Money 


SERVICE 


“One of the Southwest’s Largest Dealers” Buy Your Next Chevrolet From 


Johnson Bros. Chevrolet Co. 1917 Ross AVE. 
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Dr. H. M. Wilson 


OPTOMETRIST 
Eyes Examined—Glasses Fitted 
314 Wilson Building 
Phone 7-4876 


Dallas, Texas 





Hudson & Hudson 


Industrial and Business Properties 


Sales, Leases and Management 
Great National Life Building 


Phone 7- 1666 Dallas 


* 


Alex D. Hudson James S. Hudson 





18 years in Dallas 


TITLE INSURANCE 
ABSTRACTS 


Service That Satisfies 


Dallas County 
Abstract & Title Co. 


502 S. W. Life Bldg. Phone 2-8514 











and Terminal Warehouse Co. 
(Established 1875) 

E. D. Balcom Gus K. Weotherred 
2nd Unit Santa Fe Building 
Warehouse, Office and Display Space 
Heavy Hauling 
Operator of 
Lone Star Package Car Co. 

H. & N. T. Motor Freight Line 
Agent, Allied Van Lines, Inc. 




















C. J. Ewing, manager of the Nu-Art 
Co., 1634 Bryan St., has recently com- 
pleted plans for state-wide introduction 
of the Amplilux light feature, for which 
his firm is Texas distributor. Mr. Ewing 
declared that the Amplilux amplifies 
light from ordinary globes by 40 to 270 
per cent. 

The Amplilux fixture, he explained, 
screws into the ordinary light socket, and 
the light globe in turn screws into this 
fixture. The purpose of the fixture is 
merely to hold a ring at the level of the 
grobe’s filament, and doesn’t change am- 
perage or voltage of the current. “This 
deflection of the light rays downward 
doesn’t affect the light on ceiling walls, 
but does increase the intensity of the 
downward light,” he explained. 

>< 

Customers as far away as Mexico City 
are listed on the records of Wilkinson 
Brothers, 2501 Commerce St., who offer 
an exclusive radio parts and sound equip- 
ment supply service. The firm was estab- 
lished in July, 1932, by Elliott and L. H. 
Wilkinson, both of whom have been in 
the radio business since 1922. Each year 
has brought a substantial increase in 
business to the firm, Elliott Wilkinson 
said. 


Mr. Wilkinson said that his firm’s 
salesmen call on customers within a 250- 
mile radius of Dallas, and that he carries 
one of the largest and most complete 
stocks to be found this side of Chicago. 
Mr. Wilkinson pointed out that the firm’s 
service ranges from the largest broad- 
casting stations to the radio amateur who 
is gradually building up his equipment, 
and that he is able to make any sound 


installation. 
oe 


From the manufacture of springs for 
all types of motor vehicles to minor re- 
pairs upon brakes and axles, the Stand- 
ard Spring and Axle Co., 2816 Main St., 
offers a complete service to motorists of 
the Southwest. T. P. Steger, manager, 
pointed out that the firm does both 
wholesale and retail business. 
















Sewice 
THE SHERMAN COMPANY 


4224 Ross Ave Dallas Phone 8-8600 





Texas 
Abstract & Title Co. 
F. B. DUNLAP, Active Vice-President 
,Republic Bank Building 
Phone 2-5276 


Dependable Abstract and Title Insurance 





Automotive Service 


Gladstone Service and 
Garage 


Road Service, Gas, Oils and Grease 
601 Hampton Road Phone 6-0196 





“Hey!”—Call Sam Kay 
When You Have Motor Trouble 


Sam Kay Garage 


601 W. JEFFERSON PHONE 9-5252 








Texas Press Clipping Bureau 
Established 1910 
Clippings, Advance Information, Reports 
Covering All Activities a, 
We Furnish a Prompt and Thorough Clipping 
Service from All Texas Newspapers and 
Magazines 
Dallas, Texas 


Insurance Bidg. 
























. . to Office Managers 
and Building Operators 


You don’t have to ‘*guess”’ 
about LIGHT. This Sight Meter 
tells you whether the light in 
your offices is helping to make 
work easier and reduce errors. 

CHECK UP TODAY! Your 
Electric Service Company will 
gladly make a FREE TEST for 
you—just phone the “Lighting 
Adviser.” 

2-9321 


DALLAS POWER & LIGHT CO 
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Dallas Lawn 


Dallas, Texas 


Power Mowers 
Lawn Accessories 
Fertilizer 
Sales & Service 


Phone 58-4040 











Equipment Co. 
3417 McKinney Ave. 





PRINTING 
STATIONERY 
RUBBER STAMPS 


Wood Printing Company 
FRANK W. WOOD 
2507-09 Pacific Ave. Phone 3-1049 





One Stop for All 


Joe Boyd’s Service, Inc. 


“Dallas Finest Garage” 
Orange at Patterson 
Phone 7-2276 Dallas, Texas 





Complete equipment for the economical bind- 
ery operations on booklets and catalogues. 
Complete dummy and estimate without charge 
or obligation on your catalogues, price lists, 
manuals or books. We manufacture Wire-O 
flat opening bound sheet bindings. 


American Beauty Cover Co. 
1902 Orange St., Phone 7-5179, Dallas, Texas 





OFFICE HELP 


Phone 7-6374 for thoroughly trained office 
help—expert beginners or experienced stenog- 
raphers, bookkeepers, secretaries. Several hun- 
dred bright, ambitious young people to select 





from. 

DRAUGHON’S COLLEGE 
BLUE PRINTS PHOTOCOPIES 
ROTAPRINTS SUPERSTATS 


Manufacturers of 


BLUE PRINT PAPER & CLOTH 
JNO. J. JOHNSON 


1912 N. St. Paul St., Phone 2-8067, Dallas 


min\ Send Your Hats to 
Archibald Hat Co., Inc. 
Hats Renewed Since 1911 
Hats Made to Order 
Special Equipment for Manu- 
facturing and Blocking for 
Long Ovals 


1023 Main St. 








2-8596 





CHICKEN-STEAK DINNERS Served in Quiet, 
Aristocratic Surroundings With Home - Grown 
Vegetables, Famous Philip Salad. Your Favorite 
Beverage. 


PRILEP*S 


Under Personal Direction of Philip, Master of 
French Cuisine 
FT. WORTH PIKE 


CHALK HILL 9-6881 





SPECIAL . . . X-RAY OF TEETH 
Full Mouth (14 films)........ ....-- $4.00 
Single film (3 teeth)........ : 85 
Come to a specialist in this work who charges 
less than one-half of the usual fee. This offer 
for a limited time only. 


Tech X-Ray Laboratory 


812 Wilson Bldg. Phone 7-2971 
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“We provide complete, quick service on 
any kind of job,” Mr. Steger said. “The 
quality of our workmanship is our big- 
gest asset, and we emphasize the fact 
that every service offered is on that 


basis.” Mr. Steger’s firm is distributor 
for the Grizzly brake locks, and also 
specializes in wheel realigning and re- 
lining of brakes. 

oe 

The M-R Refinoil Company, 1800 Main 
St., offers motorists the re-refined oil 
produced by the Refinoil Machine, Frank 
O. Krieger, manager, has announced. Mr. 
Krieger is a graduate petroleum engineer 
from the Colorado School of Mines, and 
assisted in invention of the Refinoil pro- 
cess. 

“Heretofore,” he explained, “we have 
marketed only the Refinoil machine. Now 
the general motoring public is offered the 
economy and advantages of the product 
of the machine. Oil does not wear out, 
but when re-refined is a better oil than 
when originally put in the motor. The 
Refinoil machine is a minature refinery 
designed especially for this purpose.” 


French dinners served in a delightful 
garden are the specialty of Phillips’, on 
the Fort Worth pike at Chalk Hill. The 
garden cafe’s fame has been widely 
spread by tourists, as well as regular 
patrons from Dallas and Fort Worth. 

The garden cafe is bordered with walks 
of scenic beauty, which many diners 
praise. The French cuisine is carefully 
prepared, and the standard of service is 
maintained at a high peak all the time. 

oe 

Loans are made on more than 50,000 
articles a year by Klar and Winterman, 
2310 Elm St., a 32-year-old Dallas firm 
which does both a loan and mercantile 
business, Herman Klar has stated. 

“We have unusually fine facilities for 
caring for every article left with us,” Mr. 
Klar said. “Our big vault offers the 
finest protection for valuables. Since 
Jacob Winterman and I established our 
firm in 1904, we have never lost a single 
article.” Mr. Klar said his firm has as- 
sociated firms in Tulsa, Muskogee, 








Motor and Armature 
Rewinding 


Generator Service 
Company 


Generators and Starters 
Exchanged 


Battery and Electrical Service 
Central Distributor 


407 Orange St. 
Phone 2-3641 





J. C. Proctor, Principal Geo. Bering, Manager 
Telephone 7-2636 


Proctor’s Private Detective Agency 
20 Years in Dallas . 
General Investigations—Confidential 
Reliable Inexpensive 
Undercover Operatives—Male and Female 
813 Southwestern Life Building 





Bus. Phone 7-2835 Res. Phone 8-9561 


A. J. BENEKE GARAGE 


High Grade Repairing On All Makes of Cars 
A. J. BENEKE 


1408 Camp Street Dallas, Texas 





Phone 7-8514 


When in need of a well-trained Stenographer, 
Secretary, Bookkeeper or Office Assistant. 
You will be pleased. No charge. We shall 
appreciate the favor. Thank you sincerely. 


Metropolitan Business College 


Foremost in Dallas Since 1887 





“AMPLILUX” 


Saves 50% on Light Bills Phone 2-0982 


NU-ART COMPANY 


1634 BRYAN STREET 
FOR DEMONSTRATION WITHOUT OBLIGATION 





SMITH DETECTIVE AGENCY & 
NIGHTWATCH, INC. 


Specializing in Protection, Nightwatch, Fire 

and Burglar Alarm Service Since 1903. Ap- 

proved Equipment—Central Station Supervision 
and Sprinkler Supervisor Service. 

610 North Akard St. 709 N. Ervay St. 

Phones: 2-8781, 2-8782 DALLAS, TEXAS 





Dentler Maid Food Products Co. 


A Texas Institution 
Manufacturers of 
16 DELICIOUS FOOD PRODUCTS 
2403 So. Ervay Phone 4-2013 





Get Our Prices 
on Cuts and Halftones 


North Texas Engraving Co. 
Work Guaranteed . . . Call 6-9551 








HeLms PRINTING co., inc. 


FORMERLY HARGREAVES PRINTING CO. 
Printing—Lithographing—Engraving 
Ruling and Binding 
IN CONTINUOUS OPERATION OVER 40 YEARS 
2704 Swiss 8-4725 Dallas, Texas 



































































KEEPING U 








FREE TERMITE INSPECTION 


Terminix Texas Company 
1108 N. Carroll at Swiss 
Telephone 8-3419 Dallas 








TERRY BROTHERS 
REAL ESTATE AND LOANS 


1649 PACIFIC AVE. DALLAS, TEXAS 
Stores for Rent 





Phone 7-4396 


Dallas Towel Supply Co. 


2511 Commerce Street—Dallas 


CHAIRS FOR RENT 





Used Office Furniture 


Bought, Sold, Repaired and 
Refinished 


J. B. Harpold 


1708 Commerce Street 


Phone 7-6846 








Frank Malone Garage 


3128 Knox Street Phone 5-4947 
Lower Prices 
Better Service 
Modern Equipment 
Brake Service 





Refinoil Motor Oil 


Reduces carbon on valve seats; removes gum 
from motor; assures cooler, smoother opera- 
tion. Guaranteed highest quality. Drive in for 
proof—today! Only 10c per quart. 


REFINOIL SERVICE CO. 
1800 N. Harwood St. 313 N. Beckley Ave. 
Free Drain Service 7 to 7 





Over 32 Years 
DALLAS LARGEST LEADING LOAN BROKERS 


KLAR & WINTERMAN 


Telephone 7-5409 2310 Elm Street 
Quick Convenient Loans. No Signers—No 
Indorsers. See our many unredeemed bargains. 





Dr. James J. Hamiter 
VETERINARIAN 


General Practice 
Phone 2-5522 1909 N. Harwood 


DALLAS 








U. S. FOX 


Real Estate 
1208 Kirby Bldg. 
DALLAS, TEXAS 


Office 2-2627 
Field Office 58-4065 





















Shreveport and Fort Worth. It specializes 
in sporting goods and brokerage business. 
Fifteen persons are employed by Klar 
and Winterman. Mr. Klar said the firm 
handles an average of 175 articles daily. 


oye 


The entire Southwest is the territory 
from which the Archibald Hat Co., 1023 
Main St., draws its business. The firm 
specializes in cleaning and blocking of 
both men’s and women’s hats, and also 
makes hats to order. 


Miss Mary Archibald is operator of the 
business, one of the oldest of its kind in 
Dallas. She reports her business has been 
approximately at capacity level, which is 
100 hats daily. Mail order business in- 
creases the large volume from Dallas. 
Miss Archibald said that tourists at- 
tracted by the Centennial Exposition 
have also stimulated business this year. 


oye 


Private detectives for all kinds of in- 
vestigations are provided by Proctor’s 
Private Detective Agency, 813 South- 
western Life Bldg. J. C. Proctor, whose 
twenty years experience includes service 
with two of the 
world’s largest pri- 
vate detective agen- 
cies on both civil 
and criminal investi- 
gations, is operator 
of the agency. 

“We handle much 
civil work, including 
checks upon sus- 
pected fake insurance 
claims and the loca- 
tion of hidden assets 
in connection with 
fake bankruptcy 
cases,” Mr. Proctor 
said. ‘‘We furnish 
guards at weddings and other social func- 
tions. Many men and women are blackmail 
victims when, if their cases were turned 
over to private operatives to be properly 
handled, they would be very simple.” 

















J. C. PROCTOR 





Great American Accident 


Insurance Company 
Full Coverage Accident and Health Policies 


T. T. Wallace, C. O. Hambleton, 
President Secretary 


Third Floor Linz Building, Dallas 














Springs—Brake Service 
Axle Straightening 
Wheel Aligning 
Standard Spring & Axle Co. 
2816 Main Street Phone 7-2383 












WILKINSON BROTHERS 


Distributors 


STANDARD RADIO REPLACEMENT PARTS 

RADIO SUPPLIES @ SOUND EQUIPMENT 

Telephone 7-6339 2501-2503 Commerce St. 
DALLAS, TEXAS 





Typewriters 
Adding Machines 
Repairs and 
Supplies 


g% Ewing Co. 


1606 Commerce Street Dallas, Texas 








Machinery Repairs, Gear Cutting, Machine De- 
signing, Installing Machinery, Tool Making, 
Heavy Forging, Castings, Pipe Coils, Elec- 
tric Welding and Acetylene Welding 


ROBINSON 
MACHINE AND FORGE WORKS 


Corner Magnolia and Munger Streets 
Phone 2-4264 DALLAS, TEXAS 





Automobile Banking Since 1911 


Frankfurt Finance Corp. 
439 N. Harwood at Bryan 


Telephone 7-1126 
Vic Frankfurt 


Secy.-Treas. 


Ben Frankfurt 
President 





Southwestern Blue Print Co. 


(PHOTOSTAT PRINTS) 





405 south akano st. 2-8(084 construction Bios. 





DR. S. A. THOMPSON 
CHIROPRACTOR 


No Charges for Examination 


Bus. 2-2171 Dallas 307 Liggett Bldg. 


| JOHN R. MITCHELL’S | 


GUN & LOCK STORE 





202 N. Ervay St. Phone 2-1802 Dallas, Texas 
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e INDEX TO SOUTHWEST BUSINESS ADVERTISERS 


Allen Building 

American Academy of Accounting $ 
American Beauty Cover Co.. ? 

Archibald Hat Co. 

Adleta Show Case & Fixture Mfg. Co. 
Anderson Furniture Co. .. 

Ace Electric Co. 

Acme Screen Co... 

Acme Window Cleaning Co... 

Atlas Metal Works - 

Appraisal Engineering Service. . 


Beneke, A. J., Garage. . 

Brown Cracker & Candy Co. 

Baker Hotel ; 
t Port C 

Binyon- 0 Keefe Trans. Co. 

Boyd, Joe, Service, Inc. 





Coerver G Co., Inc. 

Corder’s Bakery 

Cargo, Hugh 

Cannon Ball Towel es Co. 
Clarke G Courts 

Culium G Boren Co. 


Dallas County Abstract G Title Co. 
Dallas Towel Supply Co. 

Dallas Distilled Water Co. 

Dallas Engineering Co. 

Dallas Mill G Lumber Co.. 

Dallas Lawn Equipment Co. 

Dentler Maid Food Products Co. 


Dallas Transfer G Terminal Warehouse Co... 


Dallas Power G Light Co. 
Draughon’s Business College 


Ewing, S. L., Co. 
Exline-Lowdon Co. 


First National Bank in Dallas 
Fleming G Sons, Inc. 

Ford Motor Co.. 

Fox, U. S.. 

Fakes G Co. : 

Fraser Brick Co. .. 

Frankfurt Finance Corp. . 


Ginner G Miller Publishing Co., The 
Generator Service Co. 

General Electric Co. 

GiaGstone service G Garage : 
Graham-Brown Shoe Co. 

Great American Ins. Co. 

Great National Life Bldg. 


Hamiter, Dr. James J. 

Harper Standard Engraving Co. 
Harpold, J. B. 

Heims rrinting Co., Inc. 
Hudson G Hudson 

Hesse Envelope Co. 


Industrial Paint & Varnish Co. 


Interstate Fireproof Storage G Trans. Co. 


International Trucks 
Ideal Laundry G Dry Cleaning Co. 


Johnson Bros. Chevrolet Co. 
Johnson, Jno. J. 


Kay, Sam, Garage 
Klar G Winterman 
Kennedy Machine G Brass Co. 


Marcy Lee Mfg. Co. P 

Mercantile National Bank 

Mitchell, John R., Gun & Lock Store 
Morten Milling Co. 

Malone, Frank, Garage 

Metropolitan Business College 
McBride, Thos. S. 


National Hotels : 
North Texas Engraving Co. 
Nu-Art Company 


Gutdoor Electric Advertising, Inc. 


Proctor’s Detective Agency 
Philip’s . 


Republic Insurance Co. 

Retiance Clay Products Co. 
Refinoil Service Co. 

Robinson Machine & Forge Works. 
Reynolds, Earl E. 

Rogers, H. L., Construction Co. 


Schalck ——- Hospital . 
Sherman Co., : 
Smith on Agency : 
Shiels, Elliot, Planing Mill Co.. 
Sedwick, R. "M., Company... 
Southwestern Bell Telephone Co. 
Southwest Shopping Service 
Stewart Building .. 

Stewart Office Supply Co.. 

Spann Sanitarium . 

Standard Spring & Axle Co. 
Southwestern Blue Print Co. 


Tech X-Ray Laboratory 
Terry Brothers 

Tardy, James N., Company 
Texas Abstract G Title Co. 
Texas Cut Stone Co. 

Texas Corrugated Box Co... 
Texas Press Clipping Bureau 
Texas Power G Light Co. 
Texacone Company 

Texlite, Inc. 

Terminix Texas Co. 
Thompson, Dr. S. A. 


Vitalic Battery Co., Inc. 


Wholesale Merchants — 
Walstrom Optical Co. 


Watson Company . 
Wilkinson Bros. 

Wilson, Dr. H. M. 
Wood Printing Co. 


Y. M. C. A. Schools 





MANUFACTURERS 


a 
rLEMING 


SINCE 1893 


OF PAPER AND PAPER PRODUCTS FOR 42 YEARS FOR 


SOUTHWESTERN CONSUMERS 


Views of machines operating at the 
Oak Cliff, Dallas, Plant. 


& 


DALLAS, TEXAS 


\ os 
YONS, UNC. 


116 EAST TWELFTH ST. 
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The Greatest 50 cent Show on Earth 
.. + Ls Painted with Light 


HEN night comes to the Centennial Exposition in Dallas, electric 
lighting paints it—changes it into a fairyland of beauty, color and 
harmony. The lighting at this Exposition is one feature that earns the 
praise of every visitor. Even though there is enough lighting used to 
illuminate a city of 50,000 people, nowhere is there a blinding glare to 


mar the spectacle. 


The Esplanade of State, quietly imposing during the daytime, flames 
into breath-taking beauty when the twilight bomb signals “Turn on the 
lights.” Visitors sit along this Esplanade hour after hour, watching the 
play of color as LIGHT paints and repaints the spectacular view. 


The CENTENNIAL EXPOSITION at Dallas 

is one grand, continuous show from 9 o'clock This marvelous demonstration of mass lighting at the Exposition is 
in the morning until midnight. Fifty-six large, 
permanent attractions are absolutely free. In 
addition, each daily program of features offers available to your home today through the proper use of Better Light. 


many new attractions. Something new and eT ee — a 
ae apne i 1 osition. Ask 

iinet cient die tots “Gana teow on Study the indirect lighting at the Exposit sk at your dealer’s store 

Earth for 50 Cents.” Visit it again and again. or at our nearest office about Better Light for Better Sight for your home. 


It never grows old. Each visit will add to 
your storehouse of pleasant memories. 


See The '‘CAVALCADE OF TEXAS” 


Texas Power & Light Company 


TEXANS, LET’S TALK TEXAS 


but an indication of the beauty and comfort which modern science makes 





